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COLLECTOR AND CAN OF THE YEAR — It’s that AND... 


time of year again when the BCCA pays tribute to 
outstanding members and distinctive cans. 
Please exercise your right as a club member and 
vote. Information and ballot can be found on 
pages 16 and 17. 


DRAB IS BEAUTIFUL — Board member Roger 
Kirkpatrick #1583 has submitted an updated 
listing of the highly-sought olive drab or military 
cans. Quite a few have been added since the last 
listing of July-August 1977. See page 4. 


RAINIER JUBILEE — Rainier’s best friend, 
Premium Bill Mugrage #791, has compiled a com- 
prehensive listing of the famous Rainier Jubilee 
series. Premium should know his Jubilees — he 
has 921 of them. See page 8. 
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President’s message 


It is nearing the end of my term as 
President, and I cannot remember 
when I have enjoyed a year so much. It 
has been a little hectic at times, but 
when I add up all the old friends that I 
got to see and talk with again and the 
many new friends that I met, it has 
been well worth it. 

By the time you read this, I will have 
attended 14 different trade sessions, all 
in the mini-size, but all well-organ- 
ized, attended and enjoyed. There are 
places that I would have liked to 
attend but, unfortunately, I wasn’t a 
twin. But don’t lose faith or patience, 
because there is a very highly qualified 
president standing in the wings waiting 
to carry on. I did not try to out-do 
anyone else, but in my mind I believe 
that all my travels have benefitted both 
the club and its many members. 


right to say that any one of them stood 
out above the others, because they 
were all well-organized, well-attended 
and enjoyed. And to the members who 
do not belong to a chapter, you are the 
ones who are missing out. And those 
that belong to a chapter and do not 
participate in their activities, you are 
also missing out. 

A lot of work goes into these sessions 
that many do not see or know about. 
So if you should attend one sometime 
andhave a good time trading or social- 
izing, walk up to the chapter’s officers 
or a board member and thank them. It 
will make it all seem worthwhile. 

One thing more. I would like to see 
the biggest tabulation of votes for the 
balloting of the Collector of the Year, 
and for the Can, Special Can and Set. 
Last year, slightly over 2,000 took the 
time to send in their ballot. Was it 


because they were not interested, did 
not care, or did not read their News 
Report0 So why not read it over, make 
your choice, put it in an envelope, put 
a stamp on it and mail it before the 
deadline. All three candidates are 
worthy of it, and it let’s us know that 
you are interested. 

I said one thing more a paragraph 
ago, and I have another one. Our past 
President has included a map of the 
location of the National Headquarters 
office (on the back cover), so if at 
anytime anyone is in the St. Louis 
area, you are welcome to drop in. And 
if you have the time, I am sure that 
there are many who would be glad to 
show you their collections. That is, of 
course, in the evening. 


Sincerely, 


Of all those sessions, it would not be 


Chapter corner 


Kit Hall $166 


By Herb Schwarz #1922 


“Have One on Us” is the theme of the BCCA membership 
drive, which by now is well on its way. The program will 
have some $2,000 in prizes going to chapters in cash and 
individual memberships. Do you belong to a chapter? If 
not, contact the one in your area and help them win the 
$500 first prize and perhaps a BCCA renewal membership 
for yourself. 

One innovative chapter — Westomont Strohs by name — 
is offering prospective BCCA members a rebate of the new 
member initiation fee. Chapters can offer a number of 
incentives, such as a six-pack of some brands to help the 
prospective member along. 

BCCA has become the newest beer can collecting 
member. The lack of space (sounds familiar doesn’t it?) over 
the years has prevented the club from accumulating any 
sizeable collection, but there is space for perhaps several 
thousand cans if displayed properly. Next year Kit Hall will 
have plenty of time to build the shelves. He’s a carpenter by 
trade, you know, and at a recent meeting committed 
himself to the project. 

However, before everyone starts donating cans for this 
collection, it was decided to avoid much duplication and 
that only the chapters be asked to donate them. All the cans 
will be identified to the donating chapter and all duplica- 
tions will be raffled off at the Canvention each year. 

So you survived the month of June. July and August pro- 

ise some great events, beginning with the Sixth Annual 
pr Summer Canvention in Dayton, Ohio, July 11-13. 

ring your tent, camper and plenty of cold beer because 
trading isn’t the only hot thing there. 

Moving west on July 12 is the Cowboy Chapter Nukefest 
and Trade Session in Cheyenne, Wyo. This annual session 


was renamed because of the lack of participation in the dead 
sheep hunt and preference for trading beer cans. 

Fourth Annual Ben Penn Relays will commence on July 
19 in Philadelphia and is sponsored by the Greater 
Delaware Valley Chapter. You’ve got a chance to win some 
nice prizes in the relays, but Bud Mazzeo will still be the 
undisputed champ of the can emptying contest. 

The Big Beer Brotherhood Chapter will sponsor the 
Fourth Annual Goodtime Gathering on the July 25-27 
weekend in Mahomet, Ill. Bring your tent or camper and 
listen to Buck Bannon strum his banjo and guitar, Dick 
Adamowicz take charge of the pop corn and Harry Keith- 
line put up a tent. Would you believe he does it one-handed 
because the other has a beer in it. 

The Hoosier Hospitality Weekend, originally scheduled 
for the same weekend, has been moved to August 15-17 
Write Al Brand #1338 for more details. 

Simon Pure Chapter will host the Seventh Annual Super 
Swap on July 26-27. Check with Mike Sandretto #950 or 
Dick Rausche #526 for further details. 

Sometime in July the Ar-Can-Sas Chapter will host the 
Third Annual Sizzle & Sweat Trade Session. From the 
sounds of it, you should bring along plenty of cold refresh- 
ments. 

The campout sessions appear to be the going thing this 
year. (Why not, it cuts down on motel expenses.) So, Blue 
Room and Forest City are hosting one in Byron, Ill. on 
August 1-3. 

And in the East, there is the Third Annual Knickerbocker 
PIC-KNIC on August 2 in Freemont, LI, NY. 

Welcome aboard to chapter numbers 103 and 104: 


(Continued on p. 25} 
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by Roger Kirkpatrick #1583 

An article about olive drab (a few are gunmetal grey) 
“camouflage” cans appeared in the July-August 1977 issue of 
the News Report (p. 8). Since then more information about 
OD cans has come to light. Recent finds by dumpers 
(California, Texas, Washington, etc.) prove that not all OD 
cans were shipped overseas and makes it reasonable to 
assume they were shipped to military bases in both Europe 
and the Pacific. 

William Cunliffe of the National Archives and Records 
Service indicates that beer for the armed forces was actually 
purchased by the Army Exchange Service which ran the 
post exchange system. The military services were officially 
“dry.” He also noted that the production of cans was 
discontinued about May 1943 to conserve tin plate for the 
war effort. 

Quite a few OD cans have turned up since the 1977 
article. The following are comments concerning the OD 
cone tops. Altes Lager Beer may not exist in OD; Burger 
Brau by Burger Brewing Company was issued in OD; 


OD Military Cans Revisited 


Carling Red Cap Ale only came in one color — OD; and 
Rainier Club Extra Pale Beer does indeed exist in OD. 

The list of additional flat top cans is more impressive: 
Acme Beer; the colors listed for Budweiser should be OD 
and grey; Falls City Beer; Fox Deluxe Beer; Genesee Beer; 
Meister Brau The Beer; Pfeiffer’s Famous Beer; Rheingold 
Extra Dry Lager Beer definitely exists in OD; Schmidt's City 
Club Beer; Sick’s Select Beer (instruction can); Silver Fox 
Deluxe Beer; and there is a military version of Valley Forge 
Beer. 

Falstaff is reported to have had an OD can but I could 
find no information on such a can. Does anyone have a 
Falstaff or any other military can that I have not included? 
There certainly were more military cans than are listed in 
the July-August 1977 News Report and here. Please send any 
additions, comments, and/or corrections to me at 927 
Colegate Drive, Marietta, Ohio 45750. 

Last, but not least, a 21-gun salute to those who helped 
with this update: Bill Christensen, Michael Garard, Craig 
Green, Marge Kirkpatrick, Brett Nicoll, and Henry Smith. 


P. Ballantine & Sons — 
A New Jersey Growth Industry 


New Jersey was flexing its industrial muscles in 1840 
when Peter Ballantine moved his brewery from 
Albany, New York, to Newark and founded P. 
Ballantine & Sons. 

From the modest beginning during the era when 
canal boats criss-crossed New Jersey, and the railroads 
were stretching steel from the Hudson River toward 
the Delaware, the Newark operations steadily 
expanded. 

By 1879 — the year that Thomas A. Edison 
invented the incandescent lamp — the Ballantine 
brewery had expanded to full production and 
distribution of ale and beer as well as aged India Pale 
Ale. 

Following the death of the last of the Ballantine sons 
in 1905, the company was reorganized, and the 
presidency went to George C. Frelinghuysen, a 
member of a family long connected with New Jersey 
civic, social, and political life. 

Post World War I brought a halt to the brewing 
operations with the advent of Prohibition in 1920. The 
bright, gleaming brew kettles dimmed and the sturdy 
brewery horses were put out to pasture. Ballantine 
continued to operate throughout Prohibition with the 
manufacture of malt and malt products only. 

A new era started for Ballantine after the end of 
Prohibition in 1933 when the brewery was purchased 
by a group headed by the Badenhausen brothers — 
Carl W. and Otto. 
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Ballantine’s Olive Drab Can 


They were careful not to rush their quality product 
to the market until the entire brewery had been 
renovated and refurbished. The first post-Prohibition 
deliveries of Ballantine ale and beer started in 1934, 
the same year the Newark Police Department set up 


the first radio division in New Jersey. 


Ever alert to changing trends and times, the astute 
Badenhausen management has developed Newark’s 
Ballantine brewery into a giant of the industry. Not 
only is Ballantine the largest selling beer in the East, 
but the plant is also the largest single brewery 


operation — 40 acres — in the world. 


(Submitted by Bryce Nutter #15470, from the New 


Jersey Almanac, 1964-65.) 


D 


At Last It’s Here — Computerized Dumping! 


y, 


by Robert Venners #8842 

How many times have you been sent hustling off on a 
mad goose chase to check out that beer can “gold mine” 
your crazy buddy from work told you about, only to get 
there and find a bunch of rust (or maybe nothing at all)? 

How many times has a hunting acquaintance told you 
about an old hunting camp where there “must be a billion 
cans laying around,” only he forgets to tell you it’s in a 
swamp? 

How many times have you been led astray by grouchy 
tavern owners, bums lounging on the street, kids throwing 
rocks at trees? 

If you're as active as I am in the pursuit of beer cans in 
the wild, the answer to all those questions might well be 
‘darn plenty!’ 

In light of this, I’ve devised a simple but effective means 
of analyzing the data somebody gives you before driving 100 
miles to find out what you should have found out before you 
left. Myself and beer can partner Dave Peterson have been 
using this system for several years now and have found 
hundreds of thousands of beer cans (about 100 cleaned up). 

To completely test the scientific accuracy of this “Com- 
puterized Dumping Survey,” I distributed a questionnaire 
at Canvention #8 to over 200 guys that, from the look of 
their rusty traders, had done a bit of dumping themselves in 
their time. From the results of that questionnaire, J altered a 
considerable number of values, added a few categories, and 
eliminated others. The result follows. 


>) Computerized Dumping Survey 


Directions: There are 12 divisions in the survey, each 
having a number of sub-categories with a value given to 
each. Check the circle of one sub-category in each division 
that best corresponds to the information you have or can get 
about the “dumping gold mine” you want to check out. If 
you have no information about a particular division, 
eliminate it and subtract one from 12 for each division you 
eliminate (remember that the accuracy of the survey is 
reduced every time you eliminate a division for lack of 
knowledge). 

When finished marking the sub-categories, add up the 
values contained in each box next to the circles you’ve 
checked; divide by the number of divisions covered. The 
answer you get is your “Dump Success Quotient” and can be 
directly applied to the “Dump Success Quotient Chart” for 
an instantaneous read-out of your chances of finding good 
cans at that particular spot. 


Division I — Soil Conditions 
Sandy 10 Sandy Humus 6 
Humus (pine) 8 Hard soil 3 


Humus (leaves) 7 Clay 2 
Division II — Traffic in Vicinity 


Next to none 10 Light 9 
Medium 5 Heavy 1 
Division III — Land Usage 

State or Nat’! Forest 8 

State Park 5 Nat'l Park 6 
City Park 2 Commercial 3 
Residential 3 Industrial 4 
Farm 8 Wilderness 9 


Private forest land 10 


Division IV — Rumors 


It was an old hunting area 9 

It was an old hunting camp 10 

Lots of beer drunk behind that factory 5 

In back of an old beer drinking hermit’s house 8 

It was an old lover’s lane 7 

John used to drink Black Dallas there after 
milking the cows 8 


Division V — Cans reported there 

Spouty things 9 New stuff 1 
WWIstuff 0 Rusted out stuff 2 
Can opener types 8 

Real old cans that look like new 10 


Division VI — Temperature Ranges (yearly) 
-50F to 80F 10 -40F to 90F 10 
-30F to 100F 9 -20F to 110F 8 
OF to 100F 7 10F to 100F 6 
20F to 100F 5 30F to 110F 4 


Division VII — Drainage 
River’s flood extension 1 
River’s spring extension 2 
Hillside 9 

Swamp 1 

Division VII — Turn-off criteria 

No turn-offs (must hike to spot) 7 

Medium over-growth but used in past 8 
Over-grown but used in far past 9 

Paved 1 In-use (dirt) 4 
Grass 8 


Division IX — Road Signs 
No dumping 7 


Highland 8 
Underwater 5 


Scenic drive 6 


Curves 7 Falling rock 2 

Old Beer Can Dump Ahead 10 

Dead end 9 

Division X — Age of Dump Area 

Stinky 1 Recently biodegraded 3 


Covered with leaves and old 9 
Covered with pine needles and old 10 
Very old rust 5 


Division XI — Tree Cover, amount & type 
Light conifer 3 Medium conifer 5 
Heavy conifer 7 Light deciduous 2 
Medium deciduous 5 Heavy deciduous 8 
Light mixed 2 Medium mixed 5 
Heavy mixed 9 


Division XII — Rainfall (Yearly) 

0-10 inches 9 10-20 inches 10 
20-30 inches 8 30-40 inches 7 
40-50 inches 6 50-60 inches 4 
60 inches and up 1 


For 
“Dump Success 


Quotient Chart,” 
See p. 14. 
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How Strong Is It? Only Your Brewer Knows 


By Lee Ecola #17169 

I think it’s safe to say that the 
majority of the members of this club 
were interested in beer, before they 
ever got interested in beer cans, It may 
have started for many, on the morning 
after a party, when a neighbor or a 
mother-in-law dropped over, before 
the house had been tidied up, saw 
empty cans piled up on the kitchen 
table and counter-top, and asked 
“What are you doing ... Are you 
starting a collection of these darn 
things?” With a mind only half-alive, 
the one asked may have mumbled, 
“Well, I’ve been thinking about it. . . 
I’ve heard that lots of folks are into it, 
and its supposed to be an interesting 
hobby.” Voila, another can collector 
has joined the ranks. 

But the first interest was still the 
contents of the can, not the can itself. 
The contents was a variety of beverage 
which could quench one’s thirst, and 
which had an additional effect that 
was never noticed when one drank 
coffee or pop. Beer contained a special 
ingredient not found in those drinks, 
alcohol, and it’s what caused the 
special effect. 

Naturally, the stronger the alcoholic 
content, the stronger the effect. In a lot 
of civilized countries, one can immed- 
iately tell the strength of one’s beer (to 
maybe within a half per cent or so), by 
referring to the disclosure statement on 
the label. But Americans who drink 
beer aren’t that fortunate. While all of 
their wine bottles and liquor bottles 
carry a disclosure of alcoholic content, 
the amount of alcohol in their beer is 
kept a guarded secret. 


Since no one knows for sure how 
much alcohol is in a given brand, a lot 
of boasting and lying takes place. “I 
don’t see how you can waste your 
money on that weak ‘Old Steinflush’ 
you're drinking! This ‘Old Bellystretch- 
er’ I drink is twice as strong. If I drank 
your stuff all night long, all it would do 
is strain my kidneys! Etc., etc.” Those 
who live in a state like Ohio take pity 
on those who live where only “3.2” 
brew is sold. They make sure to get out 
on Saturday, so that they can fill up 
the refrigerator with what is sold as 
“6%” beer (or “Strong Beer”); it’s 
considered tragic to run out of the good 
stuff and to have to settle for the “3.2” 
that’s legal for sale on Sundays. The 
nonsense goes on and on. 

Recently, I visited Ohio’s Budweiser 
factory. While I was there, having a 
free sample of the product, I asked the 
bartender if he knew the real story on 
the alcohol content of A-B brands. He 
pulled out a mimeographed letter, 
issued at St. Louis (by R.C. Ranney, 
one of the officers of the firm; May 17, 
1978), for precisely the purpose of 
answering questions like mine. It 
contained the dope on all brands 
produced by A-B. I quickly scribbled 
down the info on brands we find in 
cans, and I’m happy to share it with 
the rest of the fraternity, for what it’s 
worth. 

To make any sense of this, note that 
there are two different ways of 
measuring alcohol content: by volume 
and by weight. Since alcohol is lighter 
than water, a given % increase in the 
amount of alcohol by weight will result 
in a somewhat higher % number when 


BRAND & TYPE CALORIES ALCOHOL CARBOHYD. PROTEIN 

/12 oz. % wt. Gr./12 oz. Gr./12 oz. 
Michelob 5 % 158.4 3.94 15.19 1.26 
Michelob 3.2 % 126.2 3.09 11.42 1.06 
Michelob Lt. 

(134 cal.) 135.3 3.28 12.61 1.18 
Reg. Bud 5 % * 151.8 3.81 13.15 1.25 
Reg. Bud 3.2 % * 117.5 2.98 9.94 1.04 
Reg. Busch 5 % * 144.7 3.67 12.49 1.04 
Reg. Busch 3.2 % * 119.5 3.03 9.98 0.89 
Prem. Busch 5 % 145.6 3.69 12.43 1,18 
Natural Lt. 5 % 

(110 cal.) 114.4 3.26 7.38 1.18 
Natural Lt. 3.2 % 

(97 cal.) 95.0 2.67 6.16 1.18 


* “Regular” applies to beer brewed for cans or bottles. The figures are slightly 
different for beers that are “draft” packaged. Lest another rumor get started: 
NO, the draft stuff is NOT brewed stronger. In no case is its alcohol content more 
than a tenth of a percent or so different from the stuff that’s canned or bottled. 
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this increase is figured in terms of 
volume. There’s no simple factor for 
converting weight numbers into vol- 
ume numbers, however, since the 
contents of the container include more 
stuff (carbohydrates and other pro- 
ducts of the grain and yeast) than just 
water and alcohol. 

However, if one just studies the 
differences in the alcohol expressed as a 
percentage of weight column, one will 
be struck by the fact that between a 
given A-B brand’s “3.2” variety and its 
“Strong” variety, there is usually less 
than 9/10ths of a per cent difference. 
(In the case of Busch and Natural 
Light, the difference is only in the 
range of 6/l0ths of a per cent of 
difference! ) 

Clearly, the differences aren’t worth 
shouting about. Certainly, they’re not 
worth forming brand preferences over! 

When Genesee bottles go into 
Ontario, as required by Canadian law, 
they carry a disclosure: Alcohol, 4.5% 
volume. (Since there’s no reason to 
suspect that Genesee brews up a 
different recipe for Canada, this may 
also be assumed to be its normal U.S. 
strength also). One question in my 
mind is: Since Genesee knows the 
content of its brew when it labels it for 
Canada, and since A-B knows its 
average alcohol/weight figures to 
1/100th of a per cent (and it must be 
supposed that every brewer knows the 
corresponding figures for its brews), 
why don’t we have alcohol disclosure 
labeling in the U.S.? There may have 
been a time, in the day of small 
neighborhood breweries, when every 
batch came out differently, and when 
beer would have gone stale, by the 
time its alcohol level could have been 
tested and accurate disclosure labels 
could be printed for each batch. but 
today only home-brewers are in such a 
position. All the commercial brewers 
know precisely the eventual strength of 
a batch, before the ingredients are ever 
thrown into the brew kettle. 


Sweden’s law demands that all beers 
be identified by “class”. Class I beers 
are 1.8% /weight. Class II beers are 
2.8% /weight. Class IIB beers (now 
OBS.) were 3.6% /weight. Class III 
beers are 4.5 % / weight. Swedish brew- 
ers have no trouble complying with 
their law. Again, when Americans go 
North, they find all Canadian beers 
labeled with their alcohol % by 
volume. Normal brews are 5% (4.5% 
for some in the Maritimes). “Lights” 
come in at about 2.5% (depending on 
brand). And “specials,” like Labatts 
Extra Stock (6.5%) and Brador (6.4 % ) 


P 


are labeled with their higher alcohol 
contents. (By the way, have a look at 
your old Brador cans; this brand was 
formerly brewed to the high-octane 
level of 11% /volumel). Whether by 
weight or by volume, it’s absurd that 
America’s brewers are not compelled to 
make such disclosures. 

Doubtless the larger U.S. brewer: 
would fight tooth and nail, to prevent 
the passage of an alcohol disclosure 
law. The present product can be sold 
to consumers who have no real idea of 
what theyre getting. Advertising 
works its special wonders. When ads 
use terms like “Gusto,” Americans are 
sold on the idea that one brand is 
stronger than another. There’s also 
sales magic when the word “Strong” is 
stamped on a can top, or when the 
word “Stout” is made part of a brand 
name. But it’s all Madison Avenue 
hype. Has it occurred to people, for 
example, that “Malt Liquor” doesn’t 
really mean “super powered brew’? 
The bull is still on the label, but when 
you buy that can of Schlitz Malt 
Liquor, during your Florida vacation, 
what’s inside is “3.2” type beer — no 
stronger than regular Schlitz’s “3.2” 


Florida version of “Gusto”, or the 
super cheap ABC “3.2” stuff given 
away at that brand's outlets. 

If there were an alcohol disclosure 
law in the U.S., it would be a boon to 
can collectors, since all cans would have 
to be redesigned — and especially for 
fine-line collectors, since there would 
have to be different cans for “3.2” 
states and for those which allow higher 
strength brews. 

Such a law might also help save 
some of our remaining, smaller, reg- 
ional breweries (a matter of great 
interest to all involved in our hobby!). 
Here’s the reason. The large-volume 
breweries are geared to produce low 
alcohol beer. To them, time is money. 
The more quickly you can empty a 
fermenting kettle (by brewing to 
minimum acceptable strength), the 
more quickly you can get the next 
batch going, and so on. Brewing to 
higher strength means each batch takes 
longer to produce, there are fewer 
batches shipped out in any given 
period, and thus there are lesser 
quarterly profits to be distributed to 
stock holders. The large brewing 
corporations are geared to fast brew- 


In 1880 


ing, fast turnover of stock, and monster 
profits based on volume. 

The remaining smaller brewers, 
however, have a huge amount of 
unused (or under-utilized) brewing 
capacity. If alcohol labeling became 
the law, they could use some of that 
unused (already existing) capacity, by 
producing stronger brands (to the 
extent allowed by state laws). (This 
could be accomplished at very little 
cost to such brewers, whereas it would 
be a major headache for the large- 
volume breweries [who run near to 
capacity], since they could increase 
fermentation time only by cutting 
production volume, or by the very 
expensive route of adding new capacity 
to their plants.) There would surely by 
a market for clearly labeled stronger 
beer, and smaller breweries would be 
in the best position to capture it. 

The members of our club talk a lot 
about “Supporting Smaller Brewers.” 
By buttonholing our Congressmen, 
and starting a national campaign for 
alcohol disclosure labeling, perhaps we 
could get beyond the “just words” stage 
of support, and accomplish something 
real for their benefit! 


Back When the Schuylkill River Was Beautiful 


By Don Fink #2592 

In the northern part of Philadelphia, 
with a beautiful view of the Schuylkill 
River, once lived the John Hohenadel 
Brewing Co. The brewery was located 
in the East Falls section of Philadelphia 
on Indian Queen Lane and Conrad 
Street. 

John Hohenadel established the 
brewery in 1880, producing only 800 
barrels yearly. Before Prohibition in 
the 1920s, they were producing about 
30,000 barrels a year. Still a small 
brewery at Prohibition, they managed 
to keep their doors open by making 
cereal beverages. 

After the repeal of Prohibition, they 
started producing all their brands 
again, plus a few new ones. From the 
time they closed, they made 11 
different cans. There were two dif- 
ferent Crowntainers — both designs 
are the same, but the background 
colors made them different. One is 
cream color and the other is white. 

Hohenadel Beer came in two differ- 
ent versions — Hohenadel Beer and 
Hohenadel Light Beer. Both of these 
cans had matching quart cones. For 
some reason the Hohenadel Beer is 


much harder to find than the Hohena- 
del Light Beer. 

Two ale cans were produced. They 
are two completely different cans that 
look the same. Both cans are super 
rare. One is the Hohenadel Indian 
Queen Ale, with Hohenadel written in 
large letters, and the other is Indian 
Queen Ale, with Indian Queen written 
in large letters. Both of these cans have 
matching quart cones. There is also an 
Indian Queen Ale with different 
wording around the bottom band. This 
is a 12-ounce can, although a matching 


quart isn’t known. 

Most all Pennsylvania breweries 
made bock beer, including Hohenadel. 
It came in a 12-ounce cone (J spout). 
This can was found in a New Jersey 
dump by Jim Marshall #3874, and as 
far as I know it’s the only one I have 
seen. 

As far as everybody knows, the 
Hohenadel Brewery only made cone- 
tops. The brewery closed in 1953 an: 
today the building still stands, but the 
view of the Schuylkill River isn’t 
beautiful as it used to be. 


chenadel 


Bett and We 


July/August 1980 BCCANEWS REPORT 7 


Rainier Jubilee the Ultimate 
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to serve beer when you get 
the Rainier “Jubilee” pack -- six 
cans in a variety of jewel- 
bright colors. Great for picnics 
and parties! 


P.S. Available 
by the 
Case, Tool 


Sicks' Seattle Brewing & Malting Co., Seattle, U.S.A. 
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in Series Cans 


By Premium Bill Mugrage #791 

Probably one of the most beautiful 
series of cans ever put on the market by 
a brewery is the so-called Rainier 
Jubilee Series by the Rainier Brewing 
Co. 

The cans were placed on the market 
to commemorate the Diamond Anni- 
versary of the founding of the company 
in 1878. Actually, there are five parts 
to the series, which was produced from 
early 1953 through late summer of 
1963. 

The first issue, called the transition 
can, was a very short one and was the 
first Rainier can to use the term “truly 
mild.” This can is shown in Beer Cans 
Unlimited as #108/26. Cans were 
produced only in 12-ounce by Sick’s 
Seattle Brewing and Malting Co., Inc. 
Seattle, Wash., and Sick’s Spokane 
Brewery, Inc., Spokane, Wash. 

The second issue was also a single 
can issue, although a major departure 
from the old design, introducing bright 
coloring for the first time. This can, 
with a red and green design of 
alternating bands over a basic silver 
can, is sometimes called the Christmas 
Jubilee. This can was produced only in 
12-ounce size by both breweries and is 
the rarest in the series. 

The third series is called the Cartoon 
Series and has six cans and 18 colors in 
the set. This series was produced from 
1954 to 1957, in both 12-ounce and 
16-ounce by Sick’s Seattle Brewing and 
Malting Co., which changed its name 
to Sick’s Rainier Brewing Co. midway 
through the series. 

The cans were also produced in 
12-ounce only by Sick’s Spokane 
Brewery, Inc., which also changed its 
name to Sick’s Rainier Brewery, Inc., 
at the same time as the Seattle change. 

The individual cans were called 
“Outdoor Life,” “In the Northwest,” 
“Barbeque,” “Party Surprise,” “Do It 
Yourself,” and “Dutchman.” The series 
also had three variations within the 
series — a plain gold stripe, a gold 
stripe across the label with “Rainier 
For Life” in white, and a gold stripe 
across the label with “Brewed in 
Washington” in black. Not all colors 
were used on all designs. 

The fourth series is called the Party 
Series, which had 12 designs and 26 
colors. This series also had the same 
three-stripe variation as the third 
series. Cans were produced in 11-, 12-, 
15- and 16-ounce sizes at Seattle and 
11- and 12-ounce sizes at Spokane. The 
series ran from 1957 through late 1959. 

The cans in the Party Series were 
titled “Parties and Music,” “Hunting 


>) 


and Fishing,” “Sports,” “Northwest 
Paul Bunyan,” “Drinking Songs,” 
“Games,” “Geographic,” “Food,” 
“Toasts,” “Home Entertainment,” and 
Diamond Jubilee.” Again, not all 
colors were used on all designs. 

The fifth and last set was called the 
Brewery Series, which had six cans and 
12 colors. It was begun in 1958, 
overlapping the Party Series, and 
lasted to the fall of 1963 when the 
Jubilees were discontinued in favor of 
the new “Touch of Old World Flavor” 
campaign. 

The can size and production were 


the same as the Party Series, although 
the Spokane brewery was closed in 
1961. After the Spokane closure, 
Rainier introduced the snap-top lid, 
using the Seattle plant only for 
production. 

The Brewery Series was titled “Nat- 
urally Light,” “Naturally Aged,” 
“More For Life Naturally,” “Choicest 
Ingredients,” “Special Care,” and 
“Brewed Naturally.” The most striking 
feature about this set was that all cans 
in the set were metallic. 

A quick examination of any Jubilee 
can will tell you which one it is, since 


the cans match up very readily with 
the names given. Hopefully, if you 
have any one of these cans in your 
collection, you can date it using the 
sequence outlined for you. 

If someone was to collect one of each 
can in each series, he would have 26 
cans and a real cross representation of 
the colors. If he chooses to go the route 
I have, the skies the limit. With all the 
minor variations, at the moment 
I have 921 different (in some form) 
Rainier Jubilees in my collection, and 
I’m still looking for more. 


Book review 


By Dennis Gordon #520 


“The World Guide to Beer” 
Edited by Michael Jackson 
Prentice-Hall, Inc. 
Englewood Cliffs, NJ 


“People who drink strong beer may subsequently fail to 
enunciate words properly. They may also muddle the 
memories of the events which have befallen them. This has 
o be taken into account when episodes of beer mythology 
are considered. The abbreviation and corruption of Einbeck 
is a case in point, though the people of lower Saxony may 
consider the mistreatment of the town’s name to be fair 
exchange for more than 600 years of beery fame.” 


Sure is hard to concentrate on beer right now as I’m also 
listening to Emmylou Harris’ new album “Roses in the 
Snow.” But I will do my best. . . 

Beer — what other beverage has so many interesting ties 
to such human institutions as religion, art, science and 
politics? In Belgium, various abbeys produce some famous 
ales. A famous painting of the bar at the Folies-Bergeres by 
the French artist Claude Monet shows some old Bass Ale 
bottles with the familiar red triangle on the label. (Sorry, 
but Monsieur Monet did not have cans to use as models in 
those days.) 

Science and beer have been connected by Louis Pasteur, 
who devised the well-known process of preserving beer (and 
milk, of course) and also by the Carlsberg Breweries of 
Denmark who, via philanthropy, have made numerous 
contributions. Politically, beer has long been viewed by 
governments as the beverage of moderation and, as a result, 
has been favored by legislative action and taxation privileges 
over hard liquor. King Wenceslaus even persuaded the Pope 
to revoke an order banning brewing in the thirteenth 
century. 

To describe all of this beery history and its related 
mystique, Mr. Jackson has assembled a background of 
stories, legends and descriptions of the beers and their 
brewing processes. Color illustrations are to be found on 

early every page, many of which occupy an entire page 
and some even consist of two-page spreads. 

Features include an interesting article on the origin of 
pilsener beer, which is of surprisingly recent origin; one on a 
beer trip across the USA which reveals some special brews; 


and magnificent color photos of old drinking vessels and 
pubs. 

Also notable is an article on the recent gain in the 
popularity of some local brewing styles. For example, “Sales 
of Berliner Weisse and Suddeutsche Weizenbier are on the 
increase in Germany; so are those of naturally-conditioned 
bitter ale in Britain . . . while half the world drinks the 
famous Dutch and Danish brands, their tiny rivals are 
fashionable in the Netherlands and Denmark. In North 
America even Anchor Steam (fortunately, for mel) makes a 
comeback.” 

Foreign can collectors should be proud that some of the 
most widely available canned beers are produced by some 
small breweries. Most notable are Orangeboom and Breda 
of Holland, Pelforth of France, and that most delightful 
Moosehead of Canada. 

A fine book — the combination of illustrations and 
written material sure do sound a commanding note to 
support your local brewer: 

“A great musician or artist may be enjoyed long after his 
own lifetime; a movie star may become the subject of a 
posthumous cult; but you cannot drink a beer you once 
enjoyed if the brewery has gone out of business.” 


Genesee to Drop Fyfe & Drum 


Fyfe & Drum, which was voted BCCA can of the 
year in 1972, will no longer be marketed by the 
Genesee Brewing Co., according to J.L. Kennedy, the 
company’s advertising manager. 

“Knowing that this can design was once selected as 
your ‘Can of the Year,’ we thought your membership 
would want to be notified,” Kennedy told the News 
Report. He did not explain why Genesee decided to 
drop the brand from its lineup. 

Fyfe & Drum has been sold in Connecticut, 
Delaware, Indiana, Ohio, Massachusetts, New 
Hampshire, New Jersey, New York, Pennsylvania, 
Rhode Island and Vermont. 
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Brand changes 


pee ge eS 


By Jim McCoy#136 
Photos by Lew Cady #98 


1. ANHEUSER-BUSCH NATURAL LIGHT BEER 
(Anheuser-Busch) has altered the ingredients wording 
on the side of their can. The brewery location 
information on the other side has also been changed. 
(AB64) 

BALLANTINE PREMIUM LAGER BEER (Pearl) is 
reported to be on the market by this brewery. 

2. BEER (Falstaff) is now on the market by this 
brewery in this design. (FA62) 

3. BEER (General) is now in an aluminum can with 
the computer price code having been added. Also, the 
style of the letters used in the word BEER are slightly 
different from the previous can. (GEN81) 

4. BEER (Pearl) is now on the market by this 
brewery. (PRL61) 

5. BLATZ BEER (Carling National) is now on the 
market by this brewery. (CRN26) 

6. BROWN DERBY LAGER BEER (Carling 
National) is now on the market by this brewery. (CRN 
27). 

7, BURGERMEISTER BEER (Blitz-Weinhard) is 
now on the market by this brewery — a subsidiary of 
Pabst Brewing Co. (BW30) 
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BURGERMEISTER BEER (Blitz-Weinhard) is now 
on the market with a 16 ounce can by this brewery. 
(BW31) 

9. CARLING BLACK LABEL CANADIAN STYLE 
BEER (Carling National) has made some design 
changes on the can that came out last September 
during our Canvention in Phoenix. The word 
CARLING has been added to the top of the can, the 
wording under the brand name has been changed; 
and the brewery locations now encircle the bottom of 
the can. (CRN28) 

10, CARLING BLACK LABEL LIGHT BEER (G. 
Heileman) is now‘on the market with 96 calories for 
the weight conscious. (HMN99) 

COLT 45 MALT LIQUOR (G. Heileman) has 
deleted the BY NATIONAL tag line on the bottom of 
their 16 ounce can. Does this also apply to their 12 
ounce can0 

11. COLT 45 SILVER DELUXE MALT LIQUOR 
(G. Heileman) has changed the colors of their can. I 
think many will agree that the first can was far more 
attractive in appearance than this new version. 
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12. DREWRYS BEER (G. Heileman) is now in a 
red and silver aluminum can. The slogan at the top of 
the can has been altered by dropping the word 
“Wisconsin”. Also, 355 mL has been added to the 
contents information. (HMN101) 

13. FALSTAFF FINE LAGER BEER (General) has 
the Liberty Bell appearing on both sides of this can — 
the only can I have seen of this design. I don’t know 
when this can made its appearance, but this is the first 
time it has been called to my attention. (GEN82) 

14, FALSTAFF BEER (Falstaff) is now out in a 16 
ounce aluminum can with the words KING SIZE 
promoting the size of the can. (FA63) 

15. GALAXY LIGHT NATURALLY BREWED 
BEER (Magna Carta) is a new brand brewed for Jon 
Herbik, Inc. in St. Charles, Mo. (MAG3) 

HAMM’S SPECIAL LIGHT (Olympia) is Oly’s 
third entry in the low-cal field. It is being introduced 
in the Midwest. 

16. HUDEPOHL BEER (Hudepohl), mentioned in 
the January issue, shown this issue. Nice design 
change. (HUD13) 

17. LEINENKUGEL’S BEER (Jacob Leinenkugel), 
mentioned in the September-October, 1978 issue, 
shown this issue. (Thanks, Jim, for bringing this one to 
my attention.) (LNK24) 

LIGHT BEER (DuBois) is on the market minus the 
six squares and reference to Schnuck Mkts. 

18. LIGHT BEER (Falstaff) is now on the market 
in a companion can to the Valu Time BEER can. 
(FA64) 
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19, LUCKY LIGHT BEER (Falstaff) is now on the 
market by this brewery. The design is repeated on 
both sides unlike the Pearl can that had writing on the 
backside. (FA65) 

20. MICHELOB LIGHT BEER (Anheuser-Busch) 
is out in a double-necked aluminum can for those of 
you interested in collecting the various can styles. 
(AB65) 

MICKEY’S FINE MALT LIQUOR (G. Heileman) is 
reported to be out in a Half Quart can. 

21. MILLER BEER (Miller) has changed the 
wording — brewry locations and contents information 
— in the green border surrounding the logo. (MLR38) 

N H LIMITED BEER (Pickett and Sons) is reported- 
ly being produced to commemorate the 125th 
anniversary of New Hampton, Iowa, to be observed 
July 3-6, 1980. Approximately 2,500 cases are to be 
produced. 

22. NINE O FIVE PREMIUM BEER (G. Heile- 
man) has changed the location of the 905 numerals on 
the side of their can and have added 355 ml to the 
contents information. (HMN102) 

23. PABST BLUE RIBBON BEER (Pabst), men- 
tioned in the May-June issue, shown this issue. 
(PBT49) 

PITTSBURGH PREMIUM LAGER BEER (Pitts- 
burgh) has finally released the third set of the 
American Brewers Historical Collection with this one 
saluting old Indiana breweries. The excellent design 
and color quality that was present in the first two sets 
issued by Huber Brewing Co. is present in this series. 
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25 (PIT154) 


24. The Old Salmon Brewery - Madison (PIT153) 

25. Greiner’s Brewery - Madison (PIT154) 

26. T. M. Norton Brewing Co. - Anderson (PIT155) 

27. A. Mayer’s Brewery - Terre Haute (PIT156) 

28. Hack & Simon Brewery - Vincennes (PIT157) 

29. C. L. Centlivre Brewing Co. - Fort Wayne 
(PIT 158) 


30. POINT VIEW HOTEL LAGER BEER (Pitts- 
burgh) is identical to the earlier brown and yellow can 
with a minor change. Very minute initials have been 
added to the portraits of the Presidents. Seems as 
though the brewery was conducting some type of 
security check on their cans and ran a limited batch 
with the initials to help them with their investigation. 
(PIT159) 


ROBIN HOOD CREAM ALE (Pittsburgh) has 
added metric contents information to their 16 ounce 
can. Some cans have appeared minus the color red. 

ROLLING MEADOWS ANNIVERSARY BEER 
(Jacob Leinenkugel) could be on the market by the 
time you receive this NEWS REPORT. This can 
commemorates the 25th anniversary of Rolling 
Meadows, Illinois. Production is limited to 1,200 
cases. 

31. SCHAEFER CREAM ALE (F&M Schaefer) is 
now in an aluminum can with slight color changes 
(SCH22) 

SCHLITZ BEER (Jos. Schlitz) is now being 
marketed in a gold can with some wording changes. 


ip head 


20 (AB65) ) 


21 (MLR38) 29 (HMN102) 


P 


JA A WOE Rs 
i . 
an 
ee F 


27 (PIT156) 


12 BCCANEWS REPORT July/August 1980 


This design change was made to call attention to a 
new brew formula and an improved taste according to 
company officials. 

32. 12 ounce aluminum can (SZ53) 

33. 16 ounce aluminum can (SZ54) 


34, SCHWEGMANN PREMIUM LAGER BEER 
(Royal) is now on the market by this brewery. Also, 
the word “Light” has been dropped from the can. 
(RY7) 

35. STAG BEER (G. Heileman) is now on the 
market by this brewery with slight design changes. 
(HMN103) 

36. TRIBUTE LIGHT BEER (Jos. Schlitz) is 
another reduced calorie beer by Schlitz. At the time of 
this writing it was being test marketed in four cities: 
Providence, R.I.; Raleigh, N.C.; Beaumont, Texas 
and Tucson, arizona. (SZ55) 


TUBORG GOLD EXPORT QUALITY BEER 
(Carling National) has dropped the signature of 
Carling National's President from the back of the can. 


37. WIEDEMANN BOHEMIAN SPECIAL FINE 
BEER (Carling National) is now on the market by this 
brewery, a subsidiary of G. Heileman Brewing Co. 
(CRN29) 


38. WILD MUSTANG PREMIUM MALT 
LIQUOR (Pittsburgh) is a complete redesign of 
Pittsburgh’s old MUSTANG PREMIUM MALT 
LIQUOR. (PIT160) 
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The long awaited Indiana Brewery series of the 
American Brewers Historical Collection is finally on 
the market. As reported some months ago, Pittsburgh 
Brewing Co. now has responsibility for this beautiful 
series of cans originally launched by the Jos. Huber 
Brewing Co. The beautiful designs that have been a 
trademark of this series are still very much present in 
Pittsburgh’s cans. Hopefully, Pittsburgh will pick up 
the pace and get future sets out on a more timely basis. 

While the trend in operating breweries has been 
definitely headed in a downward direction of late, it’s 
nice to know that there are still some enterprising 
individuals around who are willing to take a chance. 
Latest case in point is the Boulder Brewing Company 
right here in Colorado (we just doubled our number of 
breweries). But, please, don’t write me for cans as they 
are only bottling at this time and will be for the 
foreseeable future. They are specializing in English- 
type beers — porter, bitter and stout. Production 
output at this time is 14 barrels per week (according to 
Lew Cady, Coors turns out that quantity in 40 
seconds) with distribution limited to the Boulder area 
just northwest of Denver. In addition to three 
partners, they employ a full-time brewmaster — Otto 
Zavatone — and “some people who come in once a 
week to bottle the beer.” Who knows, the local 
brewery might be seeing a rebirth in America. 

As usual, this column was made possible by some of 
your fellow-members who took the time and effort to 
send cans and information to my attention. Thanks 
are in order for: Gordy Durocher (13307), Charlie 
Caribe (7082), Jim Mehl (2879), Ed Gentry (14786), 
Jay Herbein (353), Jack Kerr (10964), Ron Werner 
(9823), Scott McKee (14709), Chuck Nekvasil (525), 
Lee Ecola (17169), Al Kilburn (16207), Rick Garner 
(12218), Oscar Mehl (2573), Bill Luers (19523), Mark 
Ferguson (5836), Dale Skoda (11308), Dick Daniele 
(13459), Tim Henderson (16353), Ron Jones (1236), 
Doug Halsey (13852), Walt Wimer, Jr. (13267). 
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LATE ADDITION: 


BLACK HAWK BEER (August Schell) is a black and gold 
can honoring the centennial of Lake View, Iowa. 
Reportedly, 3,000 full cases are being produced for the July 
18-20 festival. 


FINE BEER 
CONTENTS 12 FLUO OL (358 
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Can Insurance Is a Wise Investment 


By Jack Turner #65 

With the publication of many books showing the 
value of beer cans, insurance companies are faced 
with the fact that beer cans do have a value and these 
companies must recognize legitimate claims. Referring 
to those of you who carry a homeowner's policy or a 
renter’s package policy, your collection is covered in 
the event of losses by fire and lightning, windstorm 
and hail, and theft. 

It is suggested that you contact your agent and ask 
to make sure you are covered under the form three 
policy and that extended theft endorsement be added. 

Check your policy and see what amount of coverage 
is listed under unscheduled personal property, 
determine by taking inventory of your personal 
property the value, then add to this the value of your 
collection. If these two added together exceed the 
amount shown on the policy, ask your agent to 
increase this coverage to the amount you wish. 

Those of you carrying the renter’s package policy 
will, in most cases, have to increase your coverage 
substantially depending on value of collection. 
Members living in mobile homes should contact their 
agents and ask the premium for increasing their 
personal effects coverage and personal effects theft 
coverage. 

It is advisable to photograph and catalog your 
collection. Also, separate pictures should be taken of 
each can you value over the average can. These 
pictures should be kept in safe keeping. 

It is also advisable to make three copies of the 
attached form — one for your files, one for your 
agent, and one for your insurance company. This 
would make your agent and company aware of the 
value of your collection and also help if there should 
be any questions of coverage. 

Coverage only applies to claims listed under fire and 
lightning, windstorm and hail, and theft. Dropping a 


beer can and stepping on it does not cover the loss, 2 


This is not a scheduled coverage and applies only to 
coverage under unscheduled property. Since all 
homeowner's policies have a deductible, this de- 
ductible would apply to any loss you may have. 

Should any member or insurance company wish to 
know what publications are available, they may 
contact the BCCA office and we will furnish such a 
list. 

Even though BCCA does not approve the appraisal 
of beer cans, we feel this information should be passed 


on to you. 


INSURANCE FORM 
Date 


with 
CI nsurance Company. 
Please be advised that under my unscheduled property 
I have $______————_-—s3Coverage, of this amount I 
have a beer can collection valued at $ 


I have reached this figure by comparing my beer cans 
of value with books now on the market showing the 
value of the cans. 


My collection has been photographed and catalogued 
and separate pictures have been taken of the cans 
valued over the average can. These pictures have 
been placed in safe keeping. 


I have policy number 


Since I cannot insure these cans separately this is to let 
you know in the event of loss by fire, lightning, 
windstorm and hail, and theft the value of my 
collection. 


Signature 


Dump Success Quotient Chart 


0.0- 1.0 He's talking about the North Pole. 

1.0- 2.0 Lewis and Clark found more beer cans at the 
Continental Divide than you'll find at this spot. 

2.0- 3.0 The Beer Can gods and godesses do not look 
favorably upon this area. 

3.0- 4.0 If you’re a bird watcher, it might be worth the 
trip. 

4.0- 5.0 If it’s not too far away, try it. Your guy probably 
needs the exercise anyway. 

5.0- 6.0 If it’s not snowing and Big Foot hasn’t been 


spotted there, you might try your luck. Rare cans 
have been found in unlikelier places. 


6.0- 7.0 Chances are you'll find something — maybe only 
Pabst flats, but they'll eventually trade too 
(won't they?). 

7.0- 8.0 Give mea call and I'll go with you. 

8.0- 9.0 Sell your wife and kids if you have to, but make 
the trip! 

9.0-10.0 The Big One, Beer Can Heaven, Better Than Sex, 


The Ultimate Beer Can High, Go Alone, and 
Don’t Tell A Soul. 
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Chapter brewings 


By Jim McCoy 4136 
A collection of this ‘n that taken from recent issues of the 
BCCA chapter publications and newsletters. Contributions 
are welcome and can be accomplished by sending your 
chapter’s mailings to Jim McCoy #136. 


HERE’S ANOTHER REASON FOR BOTTOM- 
OPENED CANS! 

Big Beer Brotherhood Rustic News _ Will have to 
agree with Dick that Arry deserves the award of the 
month for the best reason to have bottom opened cans. 
Keeps the grasshoppers out! I will add another reason 
of my own use. If I tape the tops shut, I can also keep 
out the volcanic fallout, too. Mt. St. Helens is only 150 
miles away and one never knows. 


ANYONE WANT TO VOLUNTEER TO HELP 
HARRY KEITHLINE? 
Big Beer Brotherhood RUSTIC News 

Saw in the News Report where the government is 
going to take a six-pack from four different cases of 
each brand to test it for cancer. Seems to me that they 
wouldn’t need to use more than one or two cans from 
each six-pack. In that case, being a good American 
and against waste, I’ll be glad to volunteer to get rid of 
the rest of them. 


RUMORS CIRCULATED AT THE RECENT 
KNICKERBOCKER CHAPTER MANHATTAN BAR 
TOUR: 

Knickerbocker Knick Knews There will be two new 
Andy’s series . . . the HOSTAGE SERIES and the 
TRANSIT STRIKE SERIES . . . Bob (Fish) Pawlow- 
ski is planning the Ultimate Bar Tour, which he is 
calling “Drink USA” or “The Greyhound Ameripass 
Bar Tour.” It involves visiting every city, brewery, 
bar, and baseball park possible in a three-week 
period. Leave me out of this one. 


SPRINGBOK CHAPTER TAKES STAND! 
Springbok News 

It was agreed that in protest over the Afghanistan 
affair, no Springbok Chapter member would display 
his cans at the Moscow Olympics. 


A SPACE-AGE BREAKTHROUGH! 
Big Beer Brotherhood Rustic News 

I think I solved the space problem in the garage. 
Why I didn’t think of it before, I don’t know. Instead 
of putting all that work in to build shelves and things, 
I took the easy way out . . . bought a smaller car. 


ATTENTION CAMERA BUFFS: 
Big Beer Brotherhood Rustic News 

Just been goofing around with my new zoom lens. 
At a distance of about 22 feet, I zoomed in on a can 
across the room on my shelf. I did manage to get four 
cans in the picture, but it came out super clear and 
very little “hot spots” that you normally get from 
metallic cans. 


JUST GETTING IN PRACTICE FOR HERSHEY! 


Rainier Ripples 
The traditional March chapter meeting at the 
Rainier Brewery brought a good turnout to witness the 


awesome contest of brewery consumption vs. Mugrage 
consumption. When the amber liquids had finally 
ceased to flow at evening’s end, our gallon-sized friend 
could be seen contentedly smiling through a mound of 
settling foam. 


DRESS UP YOUR COLLECTION. 
Playboy News 

For those of you who collect cans not so mint! If you 
have a can on which the paint is peeling, there is a 
way to protect it. Buy a can of Crystal Clear Acrylic 
spray enamel. It will not only help keep the paint on 
your prize can, but will bring back some of the luster 
to a dull looking can. It leaves a rather natural look. I 
not only use it for this, but any can that’s been cleaned 
in oxalic and has rust on it. The spray will seal off the 
air from the pores. This will keep the rust from getting 
any worse, and does bring out the color better. It only 
costs about $2 a can. 


WE WEREN’T THE FIRST 
Garden State Newsletter 

The BCCA evidently wasn’t the first to honor a 
“Can of the Year.” According to the 3/4/36 edition of 
the New York Times, “The copper-colored Ballantine 
can, recently awarded first prize in the metal-con- 
tainer division of the all-American packaging contest, 
will be featured in the spring and summer advertising 
of Ballantine Ales and Beer, to be carried in 96 news- 
papers in 12 Eastern states.” 


RAFFLE GIFTS IDEA: 
CANecticut Red Fox Sez 

Any Package store will be given a FREE AD if they 
donate breweriana for our raffles. Inform your local 
package store of this great deal. Raffle prizes are 
needed for the upcoming trade sessions so let’s see 
what we can come up with. Many store owners just 
throw away breweriana that we could be using. 


WHAT ELSE? 
Big Beer Brotherhood Rustic News 

Michigan Judge rules it’s legal to buy “Beer” in the 
Hoosier State, as long as it’s for personal consumption. 


BUT WE KNOW DEP’. : 
Garden State Newsletter 

Breweries, like bears, must hibernate in the winter. 
Why else would there be so few new cans to tell you 
about. 


NOT IF SHE COLLECTS BEER CANS, TOO! 
Prison City Yardbird’s Grapevine 
Dear Ann Landers: 

I have a problem. I have two brothers. One brother 
collects beer cans. The other brother was just 
sentenced to die in the electric chair. My mother died 
when I was three years old. My two sisters are ladies of 
the evening and my father sells narcotics. Recently I 
met a girl who was just released from a reformatory 
where she served time for smothering her illegitimate 
child to death. I love this girl and want to marry her. 
My problem is this: Should I tell her about my brother 
who collects beer cans? Troubled in Joliet. 


[Continued on p. 25] 
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Collector of the Year 


aah) = 
JACK TURNER #65 BOB McCLURE #104 S. ROGER KIRKPATRICK #1583 
Jack Turner #65, St. Louis, Mo. Bob McClure #4104, Columbus, S. Roger Kirkpatrick, Marietta, 
Jack is a past BCCA Board member Ohio. Bob is a past BCCA Board Ohio. Roger is currently a board 
and has been Canvention Planner member, past president of the member and is president of the 
since 1973. Gambrinus Chapter and presently Pioneer City Chapter. 

the Want Ad Bulletin editor. 


Can of the Year 


BLACK HORSE ALE COLT 45 SILVER HUDEPOHL 


Special Occasion Can or Set 


IRON CITY PIRATES MIZZOU BREW 
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SEE YOU IN HERSHEY 
For Canvention X 


see Sept. 11-14, 1980 «+++ 


Why an Award for Can of the Year? 


In the spring of 1972, in preparation for the second 
annual Canvention, the BCCA awards committee met 
to determine what awards should be given out at future 
annual Canventions. 

In addition to the “Collector of the Year Award” 
described below, one award decided upon at this 
meeting was the ‘‘Can of the Year Award.” This award 
was designed to honor “‘the best designed beer can cur- 


rently on the market.” 

It was hoped that by honoring a brewery with this 
award, other breweries might take a close look at the at- 
tractiveness (or unattractiveness) of their current 
design(s). Thus it was hoped to improve the quality and 
quantity of those cans available for collecting. 

Please keep this criteria in mind when voting for this 
year’s ‘‘Can of the Year.” 


What Is Collector of the Year? 


For eight years now, the membership of the BCCA 
has been selecting an annual “Collector of the Year.” 
And undoubtedly, many newer collectors, as well as 
long-time members, have not been made aware of any 
criteria for making this important selection. 

Contrary to what many people think, “Collector of 
the Year” should not be chosen on the basis of who has 
the most impressive can collection, or who has the 
most artistic or innovative display. 

Instead “Collector of the Year” was initiated for one 
purpose — to honor that BCCA member who, during 
the past year, has done the most to further the goals 
and ideals of the BCCA and collecting in general. 


We realize that the three candidates selected each 
year are not known personally by every club member. 
But the brief descriptions of each candidate on the 
preceding page provide some background into what 
contributions each person has made to the club. 

The Ten Year History of the BCCA, which was 
published in the May-June issue of the News Report 
should provide even more information on this year’s 
worthy candidates. 

So as you vote for “Collector of the Year,” ask 
yourself who has done the most for your club — and 
vote accordingly. 


BALLOT 


For Collector of the Year 


For Can of the Year 


For Special Occasion Can or Set 


Votes must be received by September 1, 1980 


Name 
Mail your ballot to: 


Bud Sucher #3247 
710 Crab Apple Lane 
Florissant, MO 63031 


BCCA No. 
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Foreign brand changes 


y 


By Marcella Schinski #3715 BIRELL MALT BEVERAGE/Stein/Essen, Germany. 

Same can front (Jan. '78, #3) and can back (July '78, #5) but 

Can-vention time draws near once again for the gathering by Stein of Germany, under license of Hurlimann of 

of friends, trading of cans, and the emptying of a few too. Switzerland, also for export to Saudia Arabia, Crimp/steel 

I'm looking forward to seeing you in chocolate town in 33 cl. 

September. 5. BRAUGOLD PILS/Ottweiler/Ottweiler, Germany. 

This issue’s abundance of news is brought to you by 20 33cl two sided can; Large white rectangle trimmed in beige, 
members, from nine countries, reporting on brands from 17 with orange and green. 


countries around the world; Don Kurtz (891), Dennis Drew 
(11565), Dave Finney (9170), Gary Crossen (8068), Luca 
Guerra (21211), Mick Stevens (5830), Ken Treml (4934), 
Louis Capriotti (408), Leonard Dicker (9598), Horst 
Wendland (780), Scott Oglesby (6169), Chris McGinnis 
(21026), Lindsay Haynes (16229), Dave Pfaff (11401), 
Murray Turner (17506), Darrold Bussell (360), and Greig 
McCormick (19911). 

A special thank you, Keith Stallings (21508), plus Dick 
(4530) and Joanne Clark (14530) for the loan of cans for 
featuring in this column. 

1. ALTSTADT ALT /Becker/St. Ingbert, W. Germany. 
Royal blue 33cl can having a white and silver shield 
surrounding village buildings. 

ANDREAS EXPORT/Andreas/Hagen Westfalen, Ger- 
many. Looks like the Pils can featured in the July ’77 issue, 
#1, with Export in place of German Beer at the bottom and 
of course the word Pils has been eliminated. This 0,331 can 1 2 4a 
has lettering in the gold bands at the top and the bottom of 
the can. 

2. ARCOBRAU CORONATOR/Arcobrau/Moos, W. 
Germany. Two variations of this 33 cl can is available: 1.) 


grey/white checkered background; 2.) blue, green and a a 
white checkered background. Coronator in large blue letters re 
with Arcobrau in yellow letters at the top above a coat of Qualitat 
arms on both variations. I’m told the can is obsolete. peiswert ss 
3. ASAHI DRAFT (Asahi)/(Japan). 3000 ml all alumi- Map os inser 
num crowntainer type looking can, #2244. The label is a KAUFHALLE 


deep beige with six pictures around the top (in white) 
rightside up and five at the bottom, upside down. The 
center of the label is right side up, but upside down on the 
reverse side of the can. Very unusual can; wish I had one in 
my collection. 

4.a.b. BECKER PILSNER/Becker/St. Ingbert, Ger- 4b 
many. Confusion reigns around the 150th anniversary of the 
St. Ingbert set. John McCombie’s letter states he visited the 
brewery last September ’79 and was told by the PR men it as im 
was a six-can set. Horst Wendland sent me a publicity = = | 


picture (in January ’80) and it shows two cans. Going one 
CASTLE 
MEDIUM STOUT 


step further I wrote Horst Salewski, in Germany, and he 
also went to the brewery (in March ’80) and was told it’s a 
two can set. Therefore I’m considering this 0,331 set a two 
can set; both cans have a church spire but one can has a 
close up shot showing cars of the 1930’s and 1940’s, whereas 
the other is a distant shot showing a truck with it’s left rear 
door open (shown). 

Received another 0,331 can, the brewery has issued, for 
the KAUFHALLE department stores in the Saarbruchen 
area only. (back shown only) Interpretation: “Quality 
without expense! ... we're lucky to have our KAUF- 
HALLE!” 7 8a 8b 


(a/ 
\ 
{ 
\ 
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6. BRUEGEL BRAU /Poretti/Induno Olona, Italy. Das 
beste pilsener Bier; orange 34cl can with black and white 
accent colors, however there is no white line of print at the 
bottom of this can. I’m told this can is obsolete. 


7. CANBERRA DRAUGHT /CANBERRA LIGHT ALE/ 
for Canberra Wine Supplies by So. Australian/Adelaide, 
So. Australia. Architectural type drawings of a cities 
developed shoreline; the Draught (by night) and the Light 
Ale (by day) (shown) on these 370ml cans. 


8a.b. CASTLE MEDIUM STOUT/South African/Jo- 
hannesburg, So. Africa. Yellow and brown 450ml can 
(issued in straight/steel and crimp/steel). The first Medium 
Stout from Castle, who have been brewing fine beers in 
South Africa since 1895. My two Springbok Chapter 
reporters tell me this brand never quite made it to the 
market. (Both sides shown). 


9, CHARLES WELLS FARGO TRADITIONAL 
STRONG BITTER/Charles Wells/Bedford, England. This 
is the type of 2.215 litres can I like to have in my collection 
as it has a unique label. A cream colored can with a wide 
black band at the top with a “drawing” of an American 
stage coach, in transit, complete to shot gun guard. What 
the connection is to Charles Wells and England, I don’t 
know and neither do my contacts over there. 

DAB ALT/Dortmunder/Dortmund, Germany. “Alt” 
replaces the words “Meister-Pils” in the lower section of this 
033 LTR. can. 


10. DAB MEISTER-PILS/Dortmunder Actien/Dort- 

mund, Germany. Beautiful 0,51 scene can; two foaming 
steins of beer just like the 4L can I reported on in the May 80 
issue. 
11. DORTMUNDER UNION SPECIAL/Union/Dort- 
mund, Germany. Still an all white 330ml can but a greatly 
changed label. Two red bands at the top and bottom with 
Dortmunder Union (in bold red letters), Special (in white) 
on a dull gold band. Three coins now appear near the 
bottom of the oval of the can. 

12. DRESSLER PILS/Dressler/Bremen, Germany. New 
brand; 0,331 two sided green can with white rectangle 
which contains the (life preserver) logo with lettering in 
black, white and red. 

EKU KULMBACHER PILS/Eku/Germany. Usual label 
design, however the word KULMBACHER is in black 
letters and appears between the crown and the word EKU 
near the top of this 0,33 LTR can. No city location on this 
can. 

FELDSCHLOSSCHEN PILSNER/Feldschlosschen/ 
Braunschweig, Germany. Now a two sided 0,33 Liter can 
with the word Pilsner now trimmed in gold, and feinherb in 
red in script below Pilsner. There is now two lines of green 
print on each side of the logo at the top. 

13a.b. HANA NON ALCOHOLIC MALT DRINK/ 
Arthur Guinness/ Dublin, Ireland. 34cl all bluecan with gold 
oval, trimmed in white, with the harp logo. Export to 
Saudia Arabia. (Both sides shown). 

HELD BRAU EXPORT/Held Brau SPA/Rende, Italy. 
White 0,33 LTR can with HELD BRAU in blue below the 
HB logo. 

HURLIMANN SPEZIAL BIER/Hurlimann/Zurich, 
Switzerland. Galloneers, I’ve received word of another 4L 
paper label can with Hurlimann in white. 

ISRAEL REPORT: I’ve received info that OK Beer in a7 
pint can by Heineken is to be issued. 


14. ISSAY NON ALCOHOLIC MALT BEVERAGE/ 
Mineral Water Dist. Ltd. /Therwil, Switzerland. Silver 33cl 
can (for export to Saudia Arabia) with a foaming glass of 
beer and lettering in red and black. English on one side, 
Arabic (shown) on the other. 

JAEGER PILSENER BIRRA/United Dutch/Rotterdam, 
Holland. The brewery is now listed at the very bottom of 
this 330cc can, in green. Pilsener Birra (red) with the green 
half moon (which is the bottom of the huntsman logo) below 
the word Birra. Produce of Holland is now printed along the 
bottom curve of the logo. 


bare 


, if DRESSLER 
—— set, = = PLS 
ee a Se 
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JAPANESE NEWS: I’m told these big cans were to be 
issued the second Thursday in June, 1980. Asahi Draft is 
changing it's design on the 300 ml can. Sapporo 4 Liter blue 
can with red star; this will be a special event can. Suntory 
Real Draught — 3 different 5 Liter cans; blue, green, and 
red; all metallic color. 


15. KAISER TRUNK DOPPELBOCK /Kaiser/Neuhaus 
Pegnits, W. Germany. Looks like the Kaiser cans featured 
Nov.-Dec. ‘79. #12; 33cl, but this can is black with copper 
and white accent colors, and is available in Italy. 

LOWENBRAU MUNCHEN EXPORT /Lowenbrau/ 
Munich, Germany. Numerous changes have been made to 
this 330ml light blue can with the gold lion within the 
darker blue rectangle. The word Export is now above the 
rectangle, instead of at the bottom of the can, thereby 
lowering the logo. The line of wording at the top and 
bottom is also different as well as being considerably larger. 
Wording changes have also occurred between the medals. 

MONINGER EXPORT /Moninger/ Karlsruhe, Germany. 
Quite a few changes have been made to this 0,331 can. It’s 
now a dull gold; the words BRAUEREI ABFULLUNG no 
longer flank the M at the top of the clover, and the words 
BEER FROM GERMANY Biere diAllemagne, at the bottom 
have been replaced by three lines of small print around the 
can. (See Nov. '77, #9). 

16 MUNISH NON ALCOHOLIC MALT BEVERAGE/ 
E. Kronmuller/Therwil, Switzerland. Another 33cl can for 
export to Saudia Arabia, featuring a foaming glass of beer 
with a mountain range as the background. English on one 
side, Arabic (shown) on the other. 

17. OB LAGER BEER/(Korea). 355ml! can. Dark tan, 
wide white, and wide red bands diagonally across the can; 
“Q” in red (on the white band) and “B” in white (on the red 
band). The only English on the can is the brand name as all 
wording at the seam is now Korean. Can No. 582. 

OPTIMATOR DOPPELSPATEN /Spantenbrau/Munich, 
Germany. Beige 0,331 can with the brand name on a wide 
brown band near the top. There is also a brown band near 
the bottom and the design between the logos has been 
replaced with wording. 

18. PALMBRAU PILSNER UNDER BESTES / Zorn / 
Eppingen, Germany. White, two sided 0,33 LITRI can, 
with a colorful coat of arms at the top, red wax seal at 
bottom right, and all lettering in red and black. 

PATRIZIER POCULATOR/Patrizier/Nurnberg, Ger- 
many. Similar to the EXPORT can, however this 033 LTR. 
can is red at the top and bottom with BAYERISCHER 
DOPPEL-BOCK (in black) at the bottom. POCULATOR in 
large black letters above PATRIZIER which is in smaller red 
letters. 


15 16 
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19, PELFORTH BRUNE/Pelforth/Lille, France. Label 
is a red circle with a brown background on this 33cl can. 
PELFORTH in large white letters, BRUNE in small black 
letters with gold wording (small ) above and below the 


RISINGSBO DALA STARK EXPORTOL III/Ris. 
ingsbo/Morgardshammar, Sweden. Completely changed 
label to this 45cl can. All gold with a large gold crown at the 
top of a silver shield which contains the brand name in red 
and black letters. A gold ribbon appears at the base of the 
crest and there are bands, of varying degrees, of black, blue 
and silver at the top and bottom of this aristocratic looking 


can. 
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ROEMER /Union De Brasseries/Paris, France. Three 
people drinking beer within a circle with a red background. 
a a ae the circle, says ROEMER with a 
smaller banner below the circle having TRADITI 
ALSACE DEPUIS 1824 on this 33cl. can. i ee 

21. SAN JUAN SPECIAL EXPORT QUALITY BEER/ 
San Juan/Pucallpa, Peru. My very first can from Peru. A 
355 ce gold can with blue and silver bands of varying widths 
at the top and bottom. A green circle, etc. is trimmed in 
silver with lettering in silver, white and deep yellow, 
complete this label design. (San Juan Especial EXPORTA- 
CION on the back). English side shown only. 

SANTE FE CERVEZA RUBIA ESPECIAL/Santa Fe/ 
Santa Fe, Argentina. Narrow vertical gold lines on this silver 
35.4 cl can. A white rectangle (slanted) trimmed in gold and 
green contain the brand name; Santa Fe (red) Cerveza 
(green) Rubia Especial (red). English/Spanish on either side 
of the can seam. 

SCHAFFT LAGER BEER /South Africa. This is the same 
14 can wildlife series as shown on the March ’80 cover being 
issued in New Zealand as Schafft by SAB so they don’t break 
the Lion copyright with N.Z. breweries. “Schafft is a beer in 
the classic Dortmunder tradition, having the same rich 
coppery hue and full flavor as it’s celebrated German 
counterpart. A sweet, medium-bitter lager, Schafft has no 
hop aroma. It is a relatively full drinking lager in the 
medium colour range.” Sink a Schafft . . . feel satisfied. 

SCOUT BRAU /Wulrer S.P.A./Brescia, Italy. Gold 33cl 
can with red as the accent color. 

SOUTH AFRICA — Obsoletes; Culemborg, Heidelberg, 


Schafft, Rogue, Sportsman, Colt 45 and Stallion 54. The 14 
can Lion Lager wildlife series is also available at the 
Grossest beer Markt in der Welt in Darmstadt, Germany.” 
22a. b. TENNENT’S T LAGER/Tennent Caledonian/ 
Glasgow, (Scotland). The best (excuse the play on words) of 
the 6 can 440ml set, in my opinion, has finally been issued; 
Fiona Best and Linda McShane. Fiona is a Paisley publican’s 
(saloon keeper; inkeeper) daughter and Linda is a Glasgow 
model. 

23. WEST END DRAUGHT BEER/South Australian/ 
Adelaide, So. Australia. This 370ml All-Aluminum Can 
commemorates the 21st HIGHLAND GAMES ADELAIDE 
— MARCH 1980 (shown). Usual can front; white with 
foaming glass of beer. 

24. WHITBREAD PREMIUM DRAUGHT EXPORT 
BEER /Leopard/Hastings, N.Z. A black and white picture 
doesn’t do this 460ml can justice. I think this is the most 
beautiful can to come out of N.Z. commemorating 
“Whitbread Round the World Race — Portsmouth, 
Capetown, Auckland, Rio De Janeiro, Portsmouth.” 

WULLE LIGHT EXTRA/Dinkelacker/Stuttgart, Ger- 
many. Wulle Light Extra on one side and Wulle Export 
Hell on the other side of this 0,33 LTR white can. There is a 
red seal in the top half of the can which contains the words 
WULLE BIERE. 

Talk about early birds; The day before I received my 1980 
roster I received a two page list from Bill Christensen (33), 
of obsoletes to be added to the 1981 publication. Course as 
Bill said, it took him two years to get me the list. 


Meeting of the board 


March Highlights 


e The last number issued was 21,615. Since March 1 


we have had 126 renewals. We have had 298 renewals 
since the February 18 cut-off date for the roster. As of 


March 28, we have 8,423 members. 


e Chapter Report: Ballot for can and collector of 
the year have been sent to the chapters. We have an 
application from the Home Run Chapter from Puerto 
Rico. Motion was made and passed that this chapter 


be accepted. 
All reservations for the 
be sent to the BCCA office 


tration. To stay at the 
y at least two 


e Canvention Report: 
Hershey Motor Lodge must 
with the Canvention regis 
Hershey Motor Lodge, you must sta 


nights. 


e Historian Report: Ken Horstman is being replaced 
by Lou Kovarik #77. 


e Bill Henderson made a motion that we have a 
16mm and three 8mm copies made of our film from 
Canvention I. The 16mm would be our master copy 
and the 8mm would be loaned to chapters for 


viewing. Motion was accepted. 


April Highlights 


e The last number issued was 21,693. Since last 
month we have had 41 renewals and 79 new 
members. 

e Canvention Report: The Yuengling Brewery will 
present a commemorative can to all members 
attending Canvention X. Schmidt Brewery will give us 
a special can to be given out only at the Canvention 
business meeting. We are asking Anheuser-Busch for a 
special Busch can. 


° Publicity: Marcia Butterbaugh handed out an 
outline for a publicity notebook to be given to chapters 
to help them in recruiting new members. In_ this 
notebook would be such items as the BCCA history, 
publications and supplies. The second half would be 
made up of all the local chapters’ publications and 
other chapter publicity items. Included in these 
notebooks would be a copy of the 1979 roster. Marcia 
also handed out an outline dealing with membership. 
Included in the recommendations was a BCCA 
membership drive with rewards for both members 
and chapters. The drive would also include some type 
of reduction or other benefit for new members. 
Marcia will act as chairman to start this membership 


program. 
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Emporium 


A Beer & Breweriana Museum in West Virginia? 
Yep. The newest BCCA member rsiding in the 
Mountain State has plans for one. By way of 
introduction, he’s Jim Russo, #21612, owner of our 
local Falls City, Burger, Hudepohl, Pearl, Pearl Light, 
and Schoenling distributors, North Pole Distributing 
Co. Although plans are very tentative right now, we 
do know that part of his newly acquired warehouse 
will be remodeled for the museum. At least half of the 
items displayed will be donations from collectors, so if 
you're interested in donating a can, label, tray, sign, 
or anything, please contact either Jim or me. All 
donations will have either a plate or card under it 
listing the donor’s name. Since Jim’s late Stepfather 
was Sales Manager for the Fesenmeier Brewery, you 


can bet there'll be a sizeable display of Fesenmeier 
items; also, since I’ve never seen Jim without a mug of 
ice cold Falls City, it’s a safe bet there'll be a few kegs 
on ice. 

I’m also pleased to annunce that as scheduled, 
“High Powered” beer finally came to WV last week. 
After years of drinking 3.2, my resistance must be very 
low, because I just opened my 4th Hudepohl, and I 
can feel myself becoming rapidly inebriated. Speaking 
of Hudepohl, don’t y’all think their new can is the best 
looking “legitimate” beer can you've seen for a long 
time. Can Of The Year? Who knows. 


Well, I better get started on this thing while I can 
still see the typewriter: 


July 19 


July 19 


July 19-20 


July 20 


July 20 


July 20 


July 25-27 


July 26 


July 26 


July 26-27 


July 27 


July 27 
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Cape Cod; Pembroke, MA, Outdoor trade ses- 
sion; Ralph Collins, #14826 or Ralph Whitcher, 
#9298. 


Greater Delaware Valley; Philadelphia, PA, ‘4th 
Annual ‘Ben Penn’ relays, trade session & picnic, 
Joe Kekkeher, #7173 or Marge Sellinthin, 
#10107. 


KC’s Best; Abilene, KS; Steve Van Slyke, #10437 
or Larry Bolen, #11411. 


IL, Laborer’s 
Richard 


Westmont Stroh’s; Westmont, 
Union Hall, 12 W. Ogden Ave.; 
Johnson, #9492. 


Lakeshore; Two Rivers, WI, Neshotah Park 
Patio, 10 AM - 4 PM; Bob Waskow, #454. 


CANecticut Red Fox; Plainville, CT, Clover Hall, 
Rt. 177; George Miller, #17782 203/621-0072 


Big Beer Brotherhood; Mahomet, IL, Tin Cup 
Campers Park; easily accessible to I-57 and 1-74; 
Camping & motels nearby; Tobi Harms, #586 or 
Don Bannon, #792. 


Badger Bunch; Little Suamico, WI, ANNUAL 
LITTLE SUAMICO TRADE SESSION; Arnold 
Schmidt, #348. 


Simon Pure; Bowmansville, NY - just east of Buf- 
falo on Rt. 33. 7th ANNUAL SUPER SWAP, 
Noon - 5 p.m. Free Beer, Raffle & Com- 
memorative can; Dick Rausche, #526. 


Schells Border Batch; Mapleton, MN, 2nd An- 
nual Campout; Al Rabenhorst, #8607. 


Prison City; Joliet, IL, Belmont Athletic Club; 
Picnic & Softball Trade; Jim Mitchell, #1546 or 
Bob Scheidt, #8949. 


McDonnell Douglas; Florissant, MO, Sioux 
Passage, Black Buffalo Shelter, 1 PM; Chuck 
Schwend, #16601 or Jimx Reed, #5027. 
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July 27 4Q9er; Santa Clara, CA, St. Lawrence Academy, 
Ed Franco, #7035. 

July ? Ar-Can-Sas; Little Rock, Arkansas, 3RD AN- 
NUAL SIZZLE & SWEAT TRADE SESSION; 
Mark Crane, #15584, 5913 Granby Rd., N. Lit- 
tle Rock 72118. 

Aug. 1-3 Blue Room-Forest City; Byron, IL (near 
Rockford), Big campout/trade session, info TBA 
Rich La Susa, #609. 

Aug. 2 Knickerbocker; Freeport, L.I.. NY, 3RD AN- 
NUAL PIC-KNIC, Cow Meadow Park; John 
Shemorry, #13806. 

Aug. 2 Rebel Traders; Atlanta or Pabst, GA; Dick Fogar- 
ty, #6506. 

Aug. 2 Home Run; San Juan, Puerto Rico, CERVEZA 
CAPER, George Baley, #4262. 

Aug. 3 Grand Prize; Houston, TX, Memorial Park, | 
PM; Rod MacDonald #15509. 

Aug. 3 Valley of the Flowers; Florissant, MO, Bangert 
Park, Shelter, #1; Chuck Schwend, #16601 or 
Jimx Reed, #5027. 

Aug. 8-10 4TH ANNUAL WINE, BEER, & CHEESE 
FESTIVAL; Lois Hiestand, #288. 

Aug. 8 the day after my birthday 

Aug. 9 Mile Hi; Pueblo, CO; Dick Sivils, #4910. 

Aug. 9 Sunshine; Bradenton, FL; Jerry Loer, #3474, 
813/756-4788 

Aug. 10 Johnny Appleseed; Loudonville, OH, THE AN- 
NUAL WHERE THE HELL IS LOUDON- 
VILLE, OHIO TRADE SESSION, Grange Hall 
Bill Heichel, #3635. 

Aug. 10 Olde Frothingslosh; Pittsburgh, PA, Location 
TBA, Clyde Moyes, #14761. 

Aug. 10 Van Dyke; St. Charles, MO, St. Peter's Church, ! 


PM - 5 PM; John Lenger, #7812. 


Aug. 


Aug. 


Aug. 


Aug. 


Aug. 


Aug. 


Aug. 


Aug. 


Aug. 


Sept. 


Sept. 


Sept. 


Sept. 


Oct. 


Oct. 


Oct. 


Oct. 


Oct. 


Naw 


Oct. 


Sept. 


16 


16 


om kv 
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15-17 


24 


20 


21 


28 


McDonnell Douglas; Florissant, MO, Sioux 
Passage, Black Buffalo Shelter, Noon, Chuck 
Schwend, #16601 or Jimx Reed, #5027. 


Horlacher; Emmaus, PA, HORLACHER 
WEEKENDER SHOW; Larry Handy, #947. 


Cape Cod; Pembroke, MA, Outdoor Trade Ses- 
sion; Ralph Collins, #14826 or Ralph Whitcher, 
#9298. 


Queen City; Cincinnati, OH, The GEAA Park, 
Rt. 747, just N. of Tri County Shopping Center, 
Louise Durbin, #859 or Bill Luers, #10523. 


North Star; South St. Paul, MN; Kaposia Park, 
Jerry Kalla, #14182. 


KC’s Best; Kansas City, KS, Minor Park; Larry 
Bolen, #11411 or Carl Covell, #1099. 


Pony Express; Ellisville, MO, Daniel Boone 
Library, 7-9 PM; Ron Homer, #12311. 


Three Rivers; Ft. Wayne, IN, HOOSIER 
HOSPITALITY WEEKEND at the Hurley 
Motel, formerly the Imperial House; Roland L. 
Berz, #139 (changed from Jul. 25-27) (OUT OF 
ORDER) 


Heart of Illinois; Beardstown, IL, Festival 
Grounds, 11 AM - 4 PM: Bill King, #6665. 


Keystone; York, PA; Dave Krantz, #10227. 


Schells Border Batch; Fort Atkinson, IA; John 
Mihm, #3752. 


CANVENTION X; HERSHEY MOTOR 
LODGE & CANVENTION CENTER: Dave 
Krantz, #10227. 


Pony Express; Ellisville, MO, Daniel Boone 
Library, 7-9 PM; Ron Homer, #12311. 


Cape Cod; Pembroke, MA, Outdoor Trade Ses- 
sion; Ralph Collins, #14826 or Ralph Whitcher, 
#9298. 


McDonnell Douglas; Florissant, MO, Sioux 
Passage, Black Buffalo Shelter, 1 PM; Chuck 
Schwend, #16601 or Jimx Reed, #5027. 


Bullfrog; Wauconda, IL, American Legion Post 
911, 10 AM - 3 PM; Bob Richards, #8721. 


Jersey Shore; Toms River, NJ, East Dover First 
Aid Squad, OKTOBERFEST; Joe Radman, 
#6898, 605 Line Rd., Aberdeen, NJ 07747 


Grand Prize; Houston, TX, Memorial Park, 1 
PM: Rod MacDonald, #15509. 


Aztec; San Diego area, Location TBA; Al 


Taschner, #4914. 


Congress; 6TH ANNUAL TRADE SESSION, NY 
State Fairgrounds; Mike Bello, #11096. 


Heart of Illinois; Barry, IL, Apple Festival 
Grounds, 11 AM - 4 PM; Frank Westhoff, 
#1329. 
Horlacher; Allentown, PA, Fairviw Fire Co., 7th 
& Wyoming Sts., 7 PM - 9 PM; John Macker, 
#10488. 


Oct. 


Oct. 


Oct. 


Oct. 


Oct. 


Oct. 


Oct. 
Oct. 


Oct. 


Oct. 


Oct. 


Oct. 


Nov. 


Nov. 


Nov. 


Nov. 


Nov. 


10-12 


19 
19 


25 
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Packer/Badger Bunch; Green Bay, WI, 
TITLETOWN TRADE-A-THON II at the 
Howard Johnson's Motor Lodge, located just S. 
of Green Bay on Hwy. 41, 2 days of trading and 
2 nites of partying; Ken Treml, #4934. 
Sangamon Valley; Springfield, IL; Kent Newton, 
#7100 or Rick Garner, #12218. 


Westmont Stroh’s; Westmont, IL, Laborer’s 
Union Hall, 12 W. Ogden Ave., 10 AM - 5 PM; 
Richard Johnson, #9492. 


Garden State; Irvington, NY, Steve Pawlowski, 
#1168. 


McDonnell Douglas; MDC Bldg. 33 Cafeteria, 
6:30 PM: Chuck Schwend, #16601 or Jimx Reed, 
#5027. 


Pony Express; Ellisville, MO, Daniel Boone 
Library, 7 -9 PM; Ron Homer, #12311. 


Coal Cracker, OKTOBERFEST, Master Host In- 
n, Wilkes-Barre, PA; Dave Thomas, #9777. 


Old Dutch; Lima, OH, Allen County 
Fairgrounds, STH ANNUAL BEER CAN EX- 
POSITION AND TRADE SESSION, 9 AM - 3 
PM; App. | mile E. of Lima or SR 309, just off 
1-75, Exit 125; Dan Reinecke, #7551 or Don 
Johnston, #7367. 


Windy City; Cicero, IL; Ron Jones, #1236. 


Van Dyke; St. Charles, MO, St. Peter’s Church, 
John Lenger, #7812. 


Schultz & Dooley; Albany, NY, STH ANNUAL 
FALL THING: Armand Beaupre, #10119 or 
Eugene de la Fleur, #9431. 


Hoosier; South Bend, IN; 2ND ANNUAL BEER 
CAN SWAP, American Legion, Post 357, 10 AM 
- 4 PM; Stan Klaybor, #10546. 


49er; Sacramento, CA, info TBA 


KC’s Best; Belton, MO; Larry Bolen, #11411 or 
Carl Covell, #1099. 


Rebel Traders; Atlanta, GA; Dick Fogarty, 
#6506. 


Prison City; Joliet, IL, AMERICAN SLOVE- 
NIAN HOME; Jim Mitchell, #1546 or Bol 
Scheidt, #8949. 


(changed from Nov. 16) Knickerbocker 
Maspeth, NY, Frank Kowlinski Post, 4TH A 
NIVERSARY TRADE; John Shemorry, #15806 


Valley of the Flowers; All info TBA; Jimx Reed 
#5027 or Chuck Schwend, #16601. 


Bofferding; Sonesta Beach Hotel, Bermuda, 
BOFFERDING BEER BLAST & TRADE SES 
SION; John Ahrens, #9, 609/235-2496 (please in 
dicate interest ASAP, Reservations due July | 5) 


— TIME FOR A HUDEPOHL —— 


Send all info to: 

Mark C. Ferguson 

1131 Ralston Ave. 
Barboursville, WV 25504 
304/736-9394 
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Did you know’? 


by Leroy Blake # 17899 


First of all, let’s get something straight. Please... . 
Please don’t call me Mr. Blake. My name is LeRoy. I 
like to think that I’m on a first name basis with any 
beer can collector. And besides, a letter that starts 
with “Dear Mr. Blake. . .” reminds me of something I 
would get from the Internal Revenue Service. I also 
want to say thanks to all those who sent me “Good 
Lucks,” “Well Wishes,” and “Congratulations.” Now 
all we have to do is convince my wife. 

Your response to this column is terrific, keep it up. I 
received almost 200 DYK variations the past two 
months, from nine individuals. Cliff Miller’s world 
record, 15 page, 147 entry still has me searching and 
mumbling. Don’t get me wrong — I love it. I have 
variation upon variation to select for you. Such things 
as vertical UPCs vs horizontal UPCs, rocket bottoms vs 
concave bottoms, color variations, lettering style 
changes, calorie contents, flats vs tabs, onandon... 
So I'll just keep plugging away at them. Some old ones 
for the older collector, some new ones for our “just 
joined” friends, and something for everyone. I hope 
ALTES (Bible #63, BCU 43-21) Bob Venners #8842. 
This can is normally seen in 12 oz. But, Bob has it in 
16 oz. It has the words “SIXTEEN OUNCE / 1/2 
QUART” at the top. Otherwise it is the same as 12 oz. 

BLITZ (BW 8, Bible #281) Ross Griswold #13812, 
has a new aluminum can that is a flat top. It has 
written on the top “Minimum 5 cent refund in 
Oregon,” “Oregon refundable can.” Yes, Ross I too 
have seen a couple of “new” flat tops. Maybe this will 
increase the value of our old punch openers. 

BONANZA PREMIUM BEER (BCU 50-4, Bible 
#313) Ron Leese #8298. Ron says that on can #1, by 
OLD DUTCH, the stripe separating the blue and red 
parts is white. While on can #2, by GARDEN STATE, 
the stripe is silver. Good eyes Ron. 

BUSCH BAVARIAN (AB 21, Bible #444) Tom Clark 
#17611 has 3 variations of this can. #1 has 2 blue rings 
with the contents on the seam. #2 has 2 blue rings with 
the contents on the front. #3 has 1 blue ring and 1 red 
ring with the contents on the front. 

GOEBEL (Bible #s 1059, 1060, & 1067) Bob 
Venners #8842. Bob has these cans in both bright reds 
and in duller metallic reds. He wonders if this color 
variation might also occur in the GOEBEL Bantams? 
Has anyone seen them? 

PILSEN GOLD BEER (BCU 106-38, Bible #2271) 
Bill Beverly #18483 seems to have two varieties. On 
can #1 the eagle is filled with a gold color. There is a 
definite gold border around the brand name and the 
word beer. Can #2 has no coloring in the eagle and 
there appears to be little or no border to the other 
letters. 

RAINIER ALE (Bible #2327) Bill Beverly #18483. 
Another one from Bill reports two different cans. #1 
has a gold, flat background. #2 can (slightly older) has 
a background that is almost silver — very little 
yellow/gold coloring. The older can has a very glossy 
finish. 

SCHAEFER (Bible #2553, BCU 114-29) Cliff Miller 
#10065 notes that this can has two different staements 
in a lower gold circle. #1 slogan is “Established 1842.” 
#2 slogan “Established in the United States 1842.” #1 is 
shown in the Bible, #2 is in the BCU. 
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STROHS (Bible #3036) Bob Patrick #121 12 says that 
someone pointed it out to him, that this can is also 
found without the 3 rings around the bottom. 
Hmmmn - better check my stock. How could I miss a 

can? 
SHOR GOLD Cliff Miller #10065 has some 
interesting differences on this fairly new can. It can be 
found with two different UPCs. #s 727824 or 
72720-07431. At the bottom where it says “Brewed in 
USA under license and authority of Tuborg Breweries 
LTD, Denmark.” You can also find it with the word 
“COPENHAGEN” in place of “DENMARK.” Check- 
ing the Tuborg Certificate of Authenticity Can, the 
first line has differences. #1 says “This beer is brewed 
to taste the same. . .” #2 says “This beer is brewed the 


Cie 
WALDORF RED BAND BEER (BCU 125-35) Dick 
Admowicz #344, tells me this can has many different 
slogans. The slogan will appear in the red band 
between the words red & brand, and brand & beer. 
He has found five so far. Are there more? If so, let us 
know. 

#1 “Brewed right to your taste” from the , choicest 
grains and hops and leisurely aged to assure mellow 
maturity. 

#2 For the keenest enjoyment of this fine all grain 
beer serve it cold but not ice-cold, in well rinsed 
glasses. 

#3 Waldorf beer is the result of years of experience 
in quality brewing . . . It is “brewed right for good 
taste” 

#4 Brewed with expert skill from choicest grains and 
hops available also in bottles and on tap at the better 
places. 

#5 Every resource of the art of quality-brewing is 
focused on giving you in Waldorf beer “Brewed right 


to your taste.” 


Here are a couple from my shelves: 

BAVARIAN BEER (Bible #181, by SCHMIDTS) It 
seems when they went metric there was some 
confusion as how to spell ML. Can #1 has it as 355Ml 
and can #2 has it as 355ml. 

PABST BLUE RIBBON (Bible #2157, BCU 103-31) I 
have two cans with different side panels. Can #1 
quotes “Full flavor / Blended” with the IRTP and 
brewing info at the bottom of panel. Can #2 quotes 
“Its Blended / Its Splendid” with the IRTP and 
brewing info listed slightly different than on #1. Can 
#2 also has a Michigan tax stamp. Can #1 does not — 
although both were found in the same dump. 

Since it is impossible to print every DYK I receive, ! 
am going to try and expand this area of collecting to 
all BCCA members. I will try the following program. 
on my own, for awhile to see if there is a need or 
desire. If you are interested in a particular can 


brewery, or brand, simply send me a letter requesting 


info on the particular item you are interested in 
(Along with a S.A.S.E.) and I will send you all I have 
or know about the can in question. But, remember - 
I work for a living. I will answer all requests possible 
It seems to me that if we have this info available — 
let’s get it out to anyone interested. Many new 
collectors are sometimes astounded by the older collec 
tor’s knowledge. But, generally we rely on others t: 


inform us of new cans, variations, and happenings. 
With the knowledge of what's available in variations, 
the new collector can expand his collection faster. And 
the more experienced collector can “fine tune” his col- 
lection. What more fun than adding cans to your 
collection? And with the information rapidly coming 
to my attention, it will (hopefully) help us all. So send 
your DYKs and info requests. 

Well, 3 MICKEYS MALT LIQUORS (16 oz) and 
one HUDEPOHL later, I best close for this issue. 


“MAY THIS FIND YOU DOWN IN THE DUMPS — 
doing well.” 

LeRoy Blake 

P.O. Box 26 

Little Hocking, O 45742 


Chapter Brewings ... 
[Continued from p. 15] 


SIGN: 
CANecticut Red Fox Sez 

Sign in front of a Jacksonville, Fla., gas station 
during prohibition: “Near beer for sale here. Real beer 
for sale near here.” 


AN OBSERVATION: 
Olde Fothingnews 

No matter how many cans you have or how much 
your collection is worth, the guy or gal who has the 
newest issue that no one else has at a trade session gets 
the most attention. 


A TOAST DISSECTED. 
Badger Brewnews 

Traditional English toast: “Lots of beef, oceans of 
beer, a pretty girl, and a thousand a year!” Today you 
have to lay off the beef (it’s high in cholesterol), you 
can’t call a pretty girl pretty (that’s making her a sex 
object) or a girl (if she’s over 12 she’s a woman), and a 
thousand a year doesn’t even pay the rent. Oceans of 
beer, though, is still a nice thought. 


A COMMON AFFLICTION AMONG BEER CAN 
COLLECTORS: 
Johnny Appleseeds 

My wife, Sherri, is positive that my beer can 
traders, when left alone in the dark, reproduce like 
over-active rabbits. I wish she were right, especially if 
the new cans were old Chicago brewery cans. Unfor- 
tunately, the only addition I see in my traders is rust 
and dust. 


THIS ONE’S NOT A TRADER! 
Rainier Ripples 

John Hedges added a mint 143 oz. recent issue to his 
collection on April 29th (name—Elizabeth Suzanne). 


DAN’S A HARD ACT TO FOLLOW! 
Aztec Newsletter 

Dan Andrews, who has provided full cans of Soul 
and Williams Purple Cow at past mini-canventions for 
us to sip, outdid even those exotic beers this year. He 
presented those in attendance with a “blind” beer taste 
testing. Beers sampled were Bull Dog Ale by Grace 
Brothers, Soul Malt Liquor, Grace Brothers Bavarian, 
Buffalo Extra Pale cone top by Buffalo, Golden Hops 
by Grace Brothers, Bull Dog Malt Liquor by Grace 
Brothers, and Clear Lake. Clear Lake was the 


consensus winner. It was quite a treat to taste these 
beers, let alone see the cans. Certain he’d not be able 
to top this performance next year, Dan retired on top. 


C’MON IN, THE WATER'S FINE! 
A-1 Can-O-Gram 

Last meeting was held at Ron and Marylou Zomok’s 
home in Glendale on the 13th of April. Good weather, 
good crowd and good food — a fine swimming pool 
was provided. Since the weather had taken a turn to 
cool, no one brought their suits. 


QUIZ: 
Windy City Newsletter 

Check one below. The RIGHT way to pour a glass 
of beer is: tilt the glass; tilt the bottle; bilt your body; 
pour down the middle; pour down the middle then tilt 
the bottle. ANSWER: All of the above have been tried 
and touted as the true way to pour beer in the pursuit 
of gusto. If you want to get ahead of other beer 
drinkers, pour the beer right down the middle of the 
glass. You get a nice frothy head and release the 
carbon dioxide that makes you feel full before you’ve 
had your fill. 


Chapter Corner... 
[Continued from p. 3] 


HOME RUN, San Juan, P.R. — 1980. 

P: George Baley #4262 

V: David Launt #11325 
DELAWARE BLUE HEN — Delaware — 1980 

P: Al Strano #89 

C: Louie Strano #194 

*0; * 

You may also wish to up-date your roster chapter list for 
the following: 
GAMBRINUS 

P: Tim Lahey #8555 

C: Art Zerby #7536 

Due to time frames for the News Report, I’ve had just 
three responses to the chapter item sales, but as space 
allows, a new list will be furnished with each News Report. 


Don’t forget to send me additions and deletions of items 
also. 


CAPITOL CITY CHAPTER 
Ray Johnson #10176 


Chapter Patch at $1.56 
BCCA Cooler Cup at 4.00 
BCCA Key Chain at 1.5 

Cooler Cup and Key Chain at 5.0 

T-Shirt (Old Georgetown) S,L at 6.00 
T-Shirt (Old Tankard) S,L at 6.0€ 
Beer Cans Unlimited at 16.00 


49ER CHAPTER 

Warren Hardaker #696 

Chapter Patch (with SASE) at 1.50 
(without SASE) at 2.0¢ 


GRAND PRIZE CHAPTER 

Bob Dean #1254 

Chapter Patch 

T-Shirt Transfers at 1.50 

T-Shirt at 6.00 
Anyone ordering any items from chapters or BCCA, 

please send check or money order. This serves as your 

receipt and can save problems. 


at 2.00 
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Letters 


Consider the Other Half 


Dear BCCA: 

| am an engineering major at 
Cornell University, and I’ve been a 
member of the BCCA since 1975. | 
love beer can collecting. | love 
trading beer cans. | love attending 
trade sessions. So why can’t | go to 
the Canvention? You see, we (all 
the “student” members of the 
BCCA) can’t attend Canventions 
because we are obligated to be in 
school at that time. 

| did some very painful data 
collecting to illustrate my point. In 
the 1979 BCCA Roster, there are 
exactly 9,973 members listed. Of 
these, 4,314 are listed as students. 
This constitutes 43.25 percent of 
the BCCA membership! Most of 
these students are in school during 
the Canvention. And this figure 
does not include the professors, 
teachers, principals, custodians, 
athletic directors, admissions offi- 
cers, counselors and school bus 
drivers who are also busy at the 
time of the Canvention because of 
school. 

Would it really be that difficult to 
try and accommodate 50 percent of 
the members by moving the Can- 
vention date backwards one month? 
It would be nice to let the other 50 
percent get a chance to see the best 
demonstration of what our club is 
all about. 

David R. Fokos #6298 


The question why BCCA has their 
Canvention in September has come 
up often in past years, particularly 
at the Canvention General Business 
Meeting, where numerous votings 
indicated to retain it in that month. 

Perhaps we could shed some 
light onto why the month of 
September was chosen in the first 
place. Summer months obviously 
are peak vacation times for most 
people and hotels are reluctant to 
book conventions since their rooms 
are pretty well filled. 

Prices also increase during vaca- 
tion periods and we certainly 
couldn't get cost breaks and con- 
cessions from them as we do now. 
In fact, some hotels have indicated 
that they do not book conventions 
during summer months, thus limit- 
ing available Canvention sites. 

The BCCA Canvention Rules and 
Action Committee has recently put 


together an extensive guide for 
chapters hosting a Canvention. 
Much of the source of this informa- 
tion came from books and guides 
specifically dealing in hosting and 
setting up conventions. In this 
source material, it was outlined to 
avoid summer conventions for the 
reasons previously given. 

Another point that was highlight- 
ed in these professional guides was 
to plan a convention after the 
school year begins. This, for sure, 
is a sore subject for many of the 
members of school age, teachers, 
custodians, etc. In past years we 
have experienced some disturb- 
ances from minors who have been 
able to attend. While every effort is 
being made to control and abide by 
the local liquor regulations, there 
are just too many sources where it 
may be obtained by minors. 

A summer Canvention would 
certainly compound this problem 
many times over and leave BCCA 
open to libel suits and/or problems 
with the local authorities. It has 
never been the intent to aim for 
large Canventions, and no matter in 
what month it is scheduled, it 
would cause a problem for some- 
one. 

In view of soaring prices in 
gasoline, food and lodging, we 
expect future Canvention attend- 
ance to decline, even if the time 
were to be moved to a summer 
month, 

Those unable to attend a Canven- 
tion might consider taking in chap- 
ter mini-canventions, many of 
which are located in your area and 
are held during most any month of 
the year. The hosting chapters of 
these events have put a lot of time 
and effort in them and attract many 
out-of-towners and strange beer 
cans for trade. And yes, most have 
a social hour also. 

The Canvention Rules and Action 

Committee of the BCCA 


How About Some Good News! 


Dear BCCA: 

As a brand new member of the 
BCCA, | want to relate my recent 
experience because it exemplifies 
what the BCCA and the friendships 
it helps build are all about. 

Being a new collector, | decided, 
quite hesitantly, to go to the Super 
Swap at Princeton, N.J., hoping to 
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perhaps trade some cans and also 
— equally important to me — make 
new friendships among collectors. 

All of this is by way of leading up 
to just a great day in every way 
possible. Among a number of new 
collector friends | met during the 
trade session were two absolutely 
super guys. 

Both are from the Southern Tier 
Chapter. One is their president, 
Bruce Pomeroy, and the other chap 
is George Janda #7497. Without 
embarrassing each of them by 
being too “flowery” in my language, 
they are absolutely super guys! 

It would take three or four pages 
to tell you what they did to help me, 
trade with me, make me feel more 
than welcome, and practically give 
extra cans to me. 

In these days when gripes and 
complaints are commonplace, | just 
wanted to recognize in writing, the 
two hands of friendship and fellow- 
ship extended to a new collector by 
two fellows who could have spent 
much more of their own time 
trading with experienced collectors 
possessing much more desired 
cans than | had to offer. This is 
really the spirit of the BCCA in 
action. 

If my future relationships with 
fellow BCCAers are half as nice as 
they were with Bruce and George, 
then I’m really looking forward to 
both BCCA membership and col- 
lecting. 

Skip Mack, Jr. #21516 


Refunds Can Add Up 


Dear BCCA: 

While hunting for cash in th: 
local grocery stores, | notice dis 
plays of refund offers ranging fro: 
50¢ to $2.50 on various and sund 
products. By taking advantage 
these offers, you can help defré 
your postage costs when trading « 
mail. 

| feel that when in stores havi: 
these refund displays and | 
looking for new cans, why not ta’ 
a few of the ones | can use to he 
off the postage bill and at the sa™ 
time send them to other membe' 
for use in doing the same? 
nothing else, a 50¢ refund for some 
product defrays the cost of mailing 
my trading lists and other corres 
pondence. 

F.H. Knapp #21093 


é 
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Heer Can Collectors of America, 
747 MERUS COURT e FENTON, MO 63026 


THE BEER CAN COLLECTORS OF AMERICA was founded in St. Louis, Missouri in April, 1970 by six beer can 
) enthusiasts. We now have over 10,000 members in all fifty states and in seventeen foreign countries. There are no 


prerequisites for membership in the BCCA, only an interest in collecting beer cans. We have members in almost all 
walks of life and in every age group. 


HERE ARE SOME OF THE BENEFITS OF BELONGING TO THE BCCA: 


1. YOU RECEIVE a Composite List in the spring of 1980 showing all canned beer brands known to our members. You 


can use this as a check list against your own collection. 

YOU RECEIVE a Roster containing the names & addresses of all fellow members. This is most helpful when trad- 
ing by mail, phone or in person. 

YOU RECEIVE your official Membership Card which is proof of membership for the year your dues are paid. This 
card entitles you to all the rights and privileges of a member of the BCCA. 

YOU RECEIVE an official BCCA windshield decal, the BCCA embroidered emblem and a BCCA iron-on. 


YOU RECEIVE our bi-monthly (6 issues per year) publication BEER CAN COLLECTORS NEWS REPORT, 
which contains new brand information and numerous articles of interest. 


. YOU RECEIVE a Membership Certificate suitable for framing, signed by the President and Secretary. 

. YOU HAVE THE RIGHT to attend our Annual CANvention. The News Report will contain details about the CAN- 
vention which is held yearly in September. 

. YOU RECEIVE a semi-quarterly (8 issues per year) Want Ad Bulletin containing many possible trades. (A small 
charge is applied for placing ads. A coupon for one (1) free ad will accompany each new membership.) 


Di 
3. 


4. 
2: 


We welcome you to join this fast growing, fun loving, club so you may enjoy the fellowship and all the benefits of 


membership; however, please note, the BCCA is a trading club, and the buying and selling of cans amongst members is 
strongly discouraged. 


IT’S MORE FUN AND EASIER TO TRADE FOR A CAN THAN TO BUY IT. 


Log Meee 


Gregg Kreyling 
Applicants Please Read By-Laws on Reverse Before Filling Out This Application. Secretary, BCCA 


B.C.C.A.# _ 
Vol reeceereeenecceleer res ttit 
FOR OFFICE USE NAME (LAST, FIRST, MIDDLE INITIAL) NAME OF SPOUSE 
Titi it | Were Tree 
STREET ADDRESS 
L | EF | 
=e See ee eo ee ee ee Loi 
, USA OR CANADIAN CITY STATE ZIP ; 


2 L 
CANADIAN PROVINCE _ 


(TN) = 2 
fda dd a es se ee Pera eewee | 


AIC TELEPHONE NUMBE; 
FOREIGN CITY, COUNTRY 
_) toc) (BD) Lh ea (cT) (cc) 
OCCUPATION YEAR OF BIRTH NO. OF CANS 


FOR OFFICE USE 
IN COLLECTION 
Enclose a check or money order NO CASH PLEASE for $18.00 ( 23. for foreign members) to cover initiation fee of $3.00 and annual member dues for the year 


1980 in the Beer Can Collectors of America of $15.00 ($20.00 foreign members). $3.00 of this amount is for a subscription to the Beer Can Collectors News Report for 
one year. Return this bill form with remittance. Members who join after October 1st will be paid for the balance of the present year plus all of the following year. 


Please make check payable to BCCA and mail to: BCCA 747 Merus Ct., Fenton, MO 63026 


SUPPLY CO 


CANVENTION IX 

COMMEMORATIVE CAN 
The official can available 
only to those members 
who did not receive one 
at the national Canven- 
tion. $3.50 each. (Limit 
one per member.) 


BCCA IRON—ON. Make 
your own T-Shirt on your 
favorite fabric and color 
with the official BCCA 
Iron-On. Design comes 


ae) ANDES 
SOUS 


\ 


in black and red, 

10x10”, for $1.00 each, ra Can 

postpaid. ollectors 
of America ® 


RNER 


NEWS REPORT 3-RING BINDERS 
A handy and convenient way to save your back 
copies of the BCCA News Report. These sturdy, 
bright red binders have the BCCA logo on the 
front, and the club’s name down the spine. 2 
binders for $7.00, or 3 for $10.00. 


All prices include postage and handling. 


Mail your check (no cash) to: 

BEER CAN COLLECTORS OF AMERICA 
Attn: Supplies Chairman 
747 Merus Ct. 
Fenton, Missouri 63026 


Checks should be made out to BEER CAN 
COLLECTORS OF AMERICA. 
Allow four weeks for delivery. 


ITEM QUANTITY 
BCCA Belt Buckle, $3.50 ea. 

BCCA Iron-On, $1.00 ea. 

Guide to U.S. Beer Cans, $6.00 ea. 

The Beer Can, $4.00 ea. 

Guide to U.S. Beer Cans & The 

Beer Can, $9.00 for both 
Canvention IX Can, $3.50 ea. 

(Limit one per member) 

News Report 3-ring binders, 

2 for $7.00, 3 for $10.00. 
Window Decals, 3 for $1.00 
Embroidered Emblems, $1.00 ea. 
Trading Cans I.D. Labels, 

$2.00 per 100 
Bumper Stickers, 3 for $2.00, 

75° ea. 


BCCA Leather Key Ring, $1.50 
BCCA Leather Can Holder, $4.00 
Stationery Stickers, $2.00 per 100 
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BACK ISSUES OF NEWS REPORT. All back issues 
are available to members. 1971, 1972, 1973 
issues are 50‘ each. 1974 to present are $1 each. 


CIRCLE ISSUES WANTED 


1971 — Mar, Jun, Sep, Dec 

1972 — Mar, Jun, Sep, Dec 

1973 — Jan, Mar, May, Jul, Sep, Nov 
1974 — Jan, Mar, May, Jul, Sep, Nov 
1975 — Jan, Mar, May, Jul, Sep, Nov 
1976 — Jan, Mar, May, Jul, Sep, Nov 
1977 — Jan, Mar, May, Jul, Sep, Nov 
1978 — Jan, Mar, May, Jul, Sep, Nov 
1979 — Jan, Mar, May, Jul, Sep, Nov 
1980 — Jan, Mar 


ORDER COMPLETE BACK ISSUES BY SETS 
BINDER 


_____ Volume #1 — $10.00 
(1971, 1972, 1973, 1974) 
Volume #2 — $10.00 
(1975 and Jan, Mar, May 1976) 
Volume #3 — $10.00 
(Jul, Sep, Nov 1976 and 1977) 
Volume #4 — $10.00 


(1978 and Jan, Mar, May 1979) 


NAME 

STREET 

CITY 

STATE a 
BCCA# AMT. ENCLOSED $_ 


—_ 


Tow, ; 4 
sole Tom Leck 
Sh 


416 BROAD SI. 
JOHNSTOWN, PA. 
(214) SS6-D9!! 


| WANT ANY BEER CAN IN ANY CONDITION 


Kurt Steffek 


COLLECTOR OF BEER CANS 


11 NASSAU STREET BCCA 19811 
MASSAPEQUA, NY 11758 516/541-2909 


KNICKERBOCKER CHAPTER MEMBER 


OPEN ALL CANS FROM BOTTOM IF POSSIBLE 


THE CONCORD COLLECTOR 


, Randy R. Bocrst 


Beer Can Collector 


16 Pershing Avenue 
North East, Pa. 16428 


BCCA #16064 814/725-3396 


Beer Can 
Collector 


Cheryl Fasullo BCCA # 19285 
LL TAKE 9226 Tooley 
THE Houston, Texas 77031 
CAM! (713) 774-4557 


Beer Can Collector 
All Countries, All Sizes 


Wayne S. Ronn 


B.C.C.A. #7160 


Box 324 
Templeton, Mass. 
(617) 939-2066 01468 


See wy BCCA #055 


Collector of Beer Cans 


Fred Davie 
3401 South 30 
Lincoln, NE 68502 
Phone: (402) 423-4938 


JOHN 


“THE MICHIGAN CANNECTION™ 
McGUIRE 


CHARLOTTE'S BIGGEST TRADER (BIG DEAL) 
BCCA NO. 4698 
756 LINDEN ST., CHARLOTTE, MICH. 48813 
PHONE 1-517-543-3678 


SPECIALIZING IN MINT TABS & RUSTY FLATS 


BEER CAN 
and TAP KNOB 
COLLECTOR 


B.C.C.A. MEMBER 4248 
MILO WESTLING 
7290 DAWN AVE. EAST 
INVER GROVE HGTS. MN. 55075 
612 - 455-7470 


Telephones: Business (067) 22 1824; Private (067) 22 3232 


Alan aul eta Roberts 


COLLECTORS OF BEER CANS 


Australasian Beer Can Collector, No. 41 
Beer Can Collectors of America, No. 19734 


33 GREAVES STREET, INVERELL, N.S.W. 2360, AUSTRALIA 


of America 


CRAIG MYERS 
Gambrinus Chapter - No. 6612 


614-885-1248 


Beer Can Collectors 


340 Franklin Court 
Worthington, Ohio 43085 
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Potpourri forum 


Related and unrelated tidbits from the East and other places. 


Have you made your room reservations for Hershey 
yet0 If you haven’t, I’d suggest shopping around for a 
Winnebago. Actually the facilities aren’t that small, 
about like Phoenix or Philadelphia. Remember 
Milwaukee you say? Remember also that the BCCA 
had 5,000 more members then. 


MORE ON CHOCOLATETOWN: 

I'm really looking forward to this one; it’s close to 
home, we should see plenty of eastern cans, and I 
don’t have to drive through Ohio again. 

I’m not looking forward, though, to paying $45 a 
night for a bed I probably won’t use much, and I don’t 
think I’m looking forward to a breast of chicken 
topped with a Hershey Kiss. 


PENNSYLVANIA SPECIALS: 

Here’s a few things to look for in the Keystone State: 

The dumps, better than anywhere except Northern 
California and New England. Look for the hunting 
camps in the north woods (along Interstate 80), and 
around the rural taverns in the southeastern 
farmlands. 

The fleamarkets, particularly in the eastern end of 
the state, are very large and still contain a good many 
breweriana bargains. 

Buying beer: you gotta be 21, and you gotta buy it 
by the case from beer distributors, or by the 6-pack at 
bars. No beer is sold at supermarkets, drugstores, 
liquor stores, etc. Prices per case run from $5 to $8 
usually. 

Buying gasoline: it’s always available on the Penna. 
Turnpike, but can be hard to find other places, espe- 
cially on weekends. Prices (in May; heaven knows 
what they'll be by the time you read this) are about 
$1.20 for regular and $1.26 for unleaded. Look for the 
Boron stations. 


OPENERS: 

You think Bobs and Andys were bad, Bob Venners 
#8842 says there are over 1024 variations of Drewrys 
openers. He’s got 25 of them now, with just 999 more 
to find. 

There’s a very good book available on openers too, 
appropriate named Beer Advertising Openers, A 
Pictorial Guide by Donald Bull. 


SPEAKING OF VARIATIONS: 

Saw this in the Knick Knews, “How about the ‘Cap 
Ticklers’ (bottle caps) put out by Falstaff. There are 55 
different ones and you can find them on any Falstaff 
product (Ballantine, Narragansett, etc.). On the top of 
the silver cap is a drawing of a stein (all the same). 
Inside the cap is a little cartoon type puzzle which you 
have to decipher in order to get the message.” George 
Arnold #2217 has a list of all the answers which, 
knowing George, was not figured out by him, in case 
you're stuck by one, call him. 

Mark Oleske #21046, while dumping, discovered 
that plastic 6-pack holders come in different designs 
including a white one marked “Hi Cone.” Mark 
doesn’t really want it and is looking for someone who 
collects them. 
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By Will Hartlep 43109 


AND SPEAKING OF 6-PACKS: 

From Ron Frey #14191, “Did you know that our 
great American institution, the six-pack, was invented 
by Virgil Browne of Oklahoma City? He died a short 
while back at 102, and el invented the parking 

r.” Well I'll be dipped. 
we this from Dick Allbeier #10343, “How many 
beers would it take to float a battleship? Using a ship 
similar to the U.S.S. Missouri (what else), the answer 
is 134,400,000 12 oz. cans or 22,400,000 6-packs. 


YOUR BOTTOM, PAL: 

Did you wonder why the third set of American 
Brewers cans (the first set by Pittsburgh Brewing) were 
so late? The answer is the bottom ... seems like 
Continental Can put gray bottoms on 10,000 of the 
cans the P.B.C. refused to accept them. Discussions 
between the two companies apparently became 
heated until the brewery finally relented and took the 
cans as they were (at a discount price, no doubt). At 
least they got the right tops on them. 

The price isn’t bad either; $8.50 vs. $18.00 for the 
Huber sets. Plus they’re full of real smack-you-in-the- 
mouth-and-burn-your-tummy Iron City Beer. 


WHERE THEY ALL WENT: 

... an answer to my March-April question, 
“Where'd everybody go.” A tabulation of your opin- 
ions, as received or heard here, shows these reasons for 
falling session attendance and club memberships (in 
order of importance): 

1. Gasoline prices. 

2. Trading has become difficult 

a) due to increasing collector knowledge 
b) due to saturation of hobby with collectors 
c) due to lack of comradery 
. Limited edition cans. 
. High price of cans (by the case, full, of course). 
. Recession/economy. 
. Club dues and session admissions. 

How about some remedies? I’ve collected a few 
suggestions but I’d like to hear from more of you 
before I try to write something intelligent about our 
common problem. 


& Uf 


OOPS: 

I missed Art Zerby #7536 in my list of BCCA Board 
candidates. Sorry Art! And I got Dick Johnson's 
number wrong (#9492, not #2180). Sorry Dick! And 
“Chugalug” was done by Roger Miller, not Roger 
Williams. Sorry Roger! And I quoted Thomas Kriehn 
out of context, which was most unfair of me. Sorry 
Tom, but with just one page, it’s almost impossible to 
quote you in context. 


If you’ve got something you'd like to see here 
send it to Will Hartlep, 306 Olympia Street 
Pittsburgh, PA 15211. 


By Jeff Berg #799 


In case you are wondering what 

happened to the May Quid, or if you 
even noticed it was gone, it was 
because it was dropped from the News 
Report by the BCCA president, Kit 
Hall. This was done because of, 
according to Mr. Hall, the comments 
made to him by various BCCA 
members about the column as he 
visited various trade sessions around 
the country this year. When an issue 
was made of it, it was brought to the 
vote of the board of directors, and 
einstated. Perhaps I am behind the 
times, in being an Pold time” member 
of BCCA, as I do not understand this 
situation at all. The old adage I have 
used before is .. . if you don’t like it 
don’t read it. 

If you object to something I write, 
whether it be critical of an individual, 
a brewery, a can or whatever, why not 
try writing to ME since I write this. 
Why be a wimp and just pawn it off on 
an officer of the club when you see 
one? Do you object to my personal 
jokes with friends? Then WRITE TO 
ME AND SEND ME SOMETHING 
TO USE. GET OFF YOUR APATHE- 
TIC FANNYS AND DO SOMETHING 
BESIDES RUIN THOSE OF US WHO 
DO DO SOMETHING FOR THIS 
CLUB. 

SEX AND DRUGS AND ROCK 
AND ROLL all in one issue. To 
mention drugs, I will say ASPIRIN. 
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THERE. The “sex” is pictured. Brad 
Craig sending out his spouse Lynn on a 
vote getting spree whilst attempting to 
win the Badger Bunch election. We 
don’t know who she is kissing, pro- 
bably some “hapless” passerby. Sub- 
mitted by Ken Gretzinger, probable 
election loser. 

Several months ago, in an issue of 
Brewers Digest, an amazing revelation 
was made. The nice young lady 
pictured on the right in this photo, is 
rather unique. Read the caption, and 
you'll know why! 

Humanoids interested in joining or 
starting the 51’ers Chapter, mentioned 
an issue or two ago (Paul Cynkar 
#7055) should contact Lynn Craig, 
who is the quasi-president. Also thanx 
to Paul for the kind words for this 
column. 

Also thought that I had the world’s 
longest address. Nope. Check Brad & 
Lynn Craig’s address in the roster. 

Dan the Reitz is in love. At last. 
With a nice young lady, ex-from 
Wisconsin. Named Robin. Conse- 
quently he sent nothing worth a poop 
to use for this column. 

I owe a big thanks to board members 
Bob Dean and Rick Saa, who to the 
best of my knowledge were the most 
adamant in retention of Quid. Also to 
the other board members who voted 
for it. There was only one negative 
vote cast, and it was by an individual I 
do not even know, nor do I know why 
he would object. I guess I’ll find that 
out the year after next when he is 
president. Probably get dumped again! 

Winner of the SEND-ME-SOME- 
THING-FOR-A-WALTERS-CAN con- 
test is Barry Somes #18620. Barry’s 
submission .. . a quote from a Tom 
Watts album ... “I’d rather have a 
battle in front of me, than a frontal 
lobotomy. One of three entries. Others 


were from David Byrnes, #20676, who 
did a term paper on the qualities of 
toilet paper, and John Hastings who 
sent something about coupon collec- 
tors. Both will appear later. 

D.D. Proposal #3. Still waiting, and 
will do so for a long time. 

One of the finest and most organized 
and fairest traders and collectors I have 
met in a long time is Lee Ecola of 
Youngstown, Ohio. Ifn per chance 
you get the opportunity to trade with 
Lee, do sol III! 

The amount of mail I receive from 
incoherent people is positively amaz- 
ing. Witness the following .. . “Con- 
trary to popular belief, the 100 gallon 
Budweiser can in the basement of the 
physics building at North Texas (oh, 
no) State University does not contain 
beer. It contains water and is the shell 
of the target of the linear accelerator in 
the basement nuclear physics lab. 
Drink it, and you'll enter the Fields of 
Ambrosia. From T. E. Kriehn $2766 

From Dave Maxwell #20467: The 
Great Canadian Beer Book is available 
thru... The Great Canadian Pub- 
lishers, McClelland and Stewart Ltd., 
25 Hollinger Rd., Toronto, Ontario, 
Canada. 

K.C. Green was upset by my 
mention of Blondie in the same line as 
Waylon Jennings in an issue or 5 ago in 
my record reviews. On further thought 
I would have to admit that was a 
blaring error. Sorry, gents. 
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INSPECTION — Assistant Master 
Brewer Marge Wyszynski and Brewing 
Supervisor Larry Hess, one of her staff, 
inspect a valve in a beer line at Jos. 
Schlitz Brewing Company’s Los Angel- 
es, Calif., facility. She may be the only 
practicing female brewmasters in the 
UnitedStates. 
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{Heer Can 
Collectors 
of America 


747 Merus Ct. TO: 
Fenton, MO 63026 
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Chrysler 
O Plant 


OFFICE 


Fenton 


Second-class postage paid 
at Fenton, Missouri, and 
additional mailing offices. 


Where Is 747 Merus Court? 


Been looking for the BOCA office but can't find it? 
Well, here are the easiest directions to get vou there 

Forst of all, come to St. Louis, Mo. (For you members 
in St. Louis who can’t find the office, you have already 
acoomplished this step.) Now take US Interstate 44 
southwest until you see the Chrysler plant off to your 
right 

Take the next exit which i¢ Bowles Avenue. Turn teft 
to the south outer road. Turn left again. Follow the 


south outer road northeast until you have come - 
Larkin Williams Road (almost exactly across [:: 
highway from Chrysler's front door). 

Turn right and drive to the first street on the left (i.° 
of a mile}, This is Merus Court! 747 is in the second sc 
tien of offices 

Now that you know how to get here, what is your ¢ 
cuse for not coming to a board meeting? 


D 


